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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Service Quality, promotion,
dan Natural Ingredients terhadap Customer Loyalty dengan Customer Satisfaction
sebagai variable intervening di Klinik Larissa Aesthetic Center Pati. Responden
berjumlah 135 orang. Teknik pengambilan sampel (sampling) yang digunakan
adalah purposive sampling yaitu pengambilan sampel yang didasarkan pada suatu
pertimbangan yaitu pelanggan Klinik Larissa Aesthetic Center Pati yang
menggunakan produk saja, jasa saja, jasa dan produk serta melakukan transaksi
lebih dari 2 kali dalam periode waktu 2 bulan. Uji instrumen menggunakan uji
validitas dan wuji reliabilitas. Teknik analisis yang digunakan adalah SEM
(Structural Equation Modelling) AMOS.

Hasil penelitian ini menunjukkan bahwa: 1) Service Quality berpengaruh positif
terhadap Customer Satisfaction di Klinik Larissa Aesthetic Center Pati 2)
Promotion berpengaruh positif terhadap Customer Satisfaction di Klinik Larissa
Aesthetic Center Pati, 3) Natural Ingredients berpengaruh positif terhadap
Customer Satisfaction di Klinik Larissa Aesthetic Center Pati 4) Service Quality
berpengaruh positif terhadap Customer Loyalty di Klinik Larissa Aesthetic Center
Pati, 5) Promotion berpengaruh positif terhadap Customer Loyalty di Klinik
Larissa Aesthetic Center Pati, 6) Natural Ingredients tidak berpengaruh terhadap
Customer Loyalty di Klinik Larissa Aesthetic Center Pati, 7) Customer Satisfaction
berpengaruh positif terhadap Customer Loyalty di Klinik Larissa Aesthetic Center
Pati

Kata Kunci: Service Quality, promotion, Natural Ingredients, Customer
Satisfaction, Customer Loyalty
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ABSTRACT

This research aims to analyze the influence of Service Quality, promotion, and
Natural Ingredientss on Customer Loyalty with Customer Satisfaction as an
intervening variable at Larissa Aesthetic Center Pati Clinic. Respondents totaled
135 people. The sampling technique used is purposive sampling, namely sampling
based on a consideration, namely customers of Larissa Aesthetic Center Pati
Clinic who use products only, services only, services and products and carry out
transactions more than 2 times in a 2 month period. Instrument test using validity
tests and reliability tests. The analysis technique used is SEM (Structural
Equation Modeling) AMOS.

The results of this research indicate that: 1) Service Quality has a positive effect
on Customer Satisfaction at Larissa Aesthetic Center Pati Clinic 2) Promotion
has a positive effect on Customer Satisfaction at Larissa Aesthetic Center Pati
Clinic, 3) Natural Ingredientss have a positive effect on Customer Satisfaction at
the Larissa Aesthetic Center Clinic Pati 4) Service Quality has a positive effect on
Customer Loyalty at Larissa Aesthetic Center Pati Clinic, 5) Promotion has a
positive effect on Customer Loyalty at Larissa Aesthetic Center Pati Clinic, 6)
Natural Ingredientss have no effect on Customer Loyalty at Larissa Aesthetic
Center Pati Clinic, 7) Customer Satisfaction has a positive effect on Customer
Loyalty at Larissa Aesthetic Center Pati Clinic

Keyword: Service Quality, promotion, Natural Ingredients, Customer Satisfaction,
customer loyal
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