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ABSTRAK

Penelitian in1 menganalisis pengaruh pengaruh promosi penjualan. perseps: harga, dan
green product terthadap keputusan pembelian melalni brand awareness pada produk pupuk
organik di CV. Agnndo Persadatama Sampel penelitian 11 sebanyak 210 responden. Un
instrumen mehputt Comvergent Validity, Average Variance Extracted (AVE), Dicriminant
Validity, Construct Reliabilitv. Analisis data mengounakan ujt asumsi Structural Eguation
Modeling (SEM). Berdasarkan hasil peneclitian dissmpulkan bahwa promost penjualan
berpengaruh positif dan signifikan terthadap keputusan pembelian, persepsi harga berpengaruh
positif dan signifikan terhadap keputusan pembelian. gresen produk berpengaruh positif dan
signifikan terhadap keputusan pembelian, promos: pemjualan berpengaruh positif dan
signifikan terthadap brand awareness, persepsi harga berpengaruh positif dan sigmifikan
terhadap brand awareness. Greeen produk berpengaruh positif dan signifikan terthadap drand
awareness, brand awareness berpengaruh positif dan signifikan terhadap keputusan pembelian
pada Produk Pupuk Organik di CV. Agrindo Persadatama.

Kata kunci : Promosi penjualan. persepsi harga, dan green product, keputusan
pembelian
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ABSTRACT

This study anahzes the inifluerice of sales promotion, price perception, and green product on
purchasing decisions through brand awareness on ergaric fertilizer products at CV, Agrindo
Persadatama. The sample of this study was 210 respondemnts. Instrument tests include
convergent validity, Average Variance Extracted (AVE), Discriminant Validity, Construct
Reliability. Data analysis using the Structural Equation Modeling (SEM) assumption test.
Based on the results of the study, it was concluded that sales promotion has a positive and
significant effect on purchasing decisions, price perception has a positive and significant effect
on purchasing decisions, green products have a positive and significant effect on purchasing
decisions, sales promafion has a positive and significant effect on brand awareness, price
perception has a positive and significant effect on brand awareness. Green products have a
positive and significant effect on brand awareness, brand awareness has a positive and
significant effect on purchasing decisions on (reganic Fertilizer Products at CV, Agrindo
Persadatama.

Keywards: Sales promotion, price perception, and green product, purchasing decisions
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