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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh pritabilitas, inovasi perusahaan, 

ukuran perusahaan, dan multinasional terhadap transfer pricing aggressiveness . Sampel yang 

dihasilkan selama 5 tahun pengamatan sejumlah  60 perusahaan menggunakan teknik 

purposive sampling. Metode penelitian ini menggunakan metode analisis regresi linier 

berganda dengan menggunakan alat analisis SPSS versi 25. Hasil dari penelitian ini adalah 

variabel profitabilitas, inovasi perusahaan, dan multinasional berpengaruh terhadap transfer 

pricing aggressiveness. Variabel ukuran perusahaan berpengaruh negatif terhadap transfer 

pricing aggressiveness.  

Kata kunci: profitabilitas, inovasi perusahaan,ukuran perusahaan, multinasioanl, transfer 

pricing aggressiveness. 
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ABSTRACT 

 This research aims to determine the influence of profitability, company innovation, 

company size, and multinationality on transfer pricing aggressiveness. The resulting sample 

for 5 years was observed by a total of 60 companies using purposive sampling techniques. 

This research method uses multiple linear regression analysis methods using the SPSS 

version 25 analysis tool. The results of this research are that profitability, company 

innovation and multinational variables influence transfer pricing aggressiveness. The 

company size variable has a negative effect on transfer pricing aggressiveness.  

 

Key words: profitability, company innovation, company size, multinational, transfer pricing 

aggressiveness. 
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