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ABSTRAKSI 

PENGARUH CITRA MEREK DAN PROMOSI TERHADAP KEPUTUSAN 

PEMBELIAN MELALUI MINAT BELI SEBAGAI VARIABEL 

INTERVENING (STUDI KASUS MP SHOES KUDUS) 

 

MUHAMMAD BAHRUL ULUM 

NIM 2017-11-054 

 

Pembimbing  :  1. Dr. Supriyono,SE.,MM. 

      2. Indah Dwi Prasetyaningrum,SE.,MM. 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

Penelitian ini mempunyai tujuan menganalisis pengaruh citra merek dan promosi 

terhadap keputusan pembelian dengan minat beli sebagai variabel intervening. 

Objek penelitian ini mengambil pada Jasa Cuci Sepatu MP Shoes Kudus. Populasi 

dalam penelitian ini adalah pelanggan MP Shoes Kudus yang jumlahnya tidak 

diketahui dengan pasti dan sampel pada penelitian ini sebanyak 119 responden. 

Pengumpulan data menggunakan kuesioner dengan skala likert. Uji instrument 

meliputi uji validitas,reliabilitas dan AVE. metode analisis data menggunakan Uji 

normalitas, uji kausalitas,uji hipotesis dengan menggunakan software AMOS 24. 

Hasil dari penelitian ini menunjukkan bahwa citra merek berpengaruh positif 

signifikan terhadap minat beli, promosi dan minat beli berpengaruh positif 

signifikan, minat beli dengan keputusan pembelian berpengaruh signifikan, citra 

merek dengan keputusan pembelian berpengaruh positif signifikan dan promosi 

terhadap keputusan pembelian berpengaruh positif signifikan. 

 

Kata kunci: citra merek,promosi,minat beli,keputusan pembelian 
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ABSTRACT 

THE INFLUENCE OF BRAND IMAGE AND PROMOTION ON PURCHASE 

DECISIONS THROUGH PURCHASE INTEREST AS AN INTERVENING 

VARIABLE (CASE STUDY MP SHOES KUDUS) 

 

MUHAMMAD BAHRUL ULUM 

NIM 2017-11-054 

 

Pembimbing  :  1. Dr. Supriyono,SE.,MM. 

      2. Indah Dwi Prasetyaningrum,SE.,MM. 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMIC AND BUSSINESS 

STUDY PROGRAM OF MANAGEMENT 

 

This study aims to analyze the influence of brand image and promotion on 

purchasing decisions with purchase interest as an intervening variable. The object 

of this study took the Shoe Washing Service MP Shoes Kudus. The population in 

this study were MP Shoes Kudus customers whose number was not known for sure 

and the sample in this study was 119 respondents. Data collection using a 

questionnaire with a Likert scale. Instrument testing includes validity, reliability 

and AVE tests. Data analysis methods use Normality test, causality test, hypothesis 

test using AMOS 24 software. The results of this study indicate that brand image 

has a significant positive effect on purchasing interest, promotion and purchase 

interest have a significant positive effect, purchase interest with purchasing 

decisions has a significant effect, brand image with purchasing decisions has a 

significant positive effect and promotion on purchasing decisions has a significant 

positive effect. 

Keywords: brand image, promotion, purchase interest, purchase decision 
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