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ABSTRAKSI 

 

Tujuan penelitian ini adalah meneliti pengaruh citra merek, pengetahuan 

produk, desain produk dan word of mouth (wom) terhadap minat beli pada pembeli 

sepeda motor NMAX di Dealer Yamaha Mataram Sakti Pati. Sampel penelitian 

sebanyak 100 responden dengan teknik purposive sampling. Analisis data 

menggunakan SPSS-24 dan pengambilan sampel menggunakan kuesioner. Hasil 

penelitian menunjukkan bahwa citra merek dan word of mouth (wom) berpengaruh 

positif dan signifikan terhadap minat beli, sedangkan pengetahuan produk dan desain 

produk tidak berpengaruh terhadap minat beli. Secara simultan citra merek, 

pengetahuan produk, desain produk, dan word of mouth (wom) berpengaruh positif 

terhadap minat beli. 

 

Kata kunci: citra merek, pengetahuan produk, desain produk, word of mouth 

(wom), minat beli. 
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ABSTRACTION 

 

 

The aim of this research is to examine the influence of brand image, product 

knowledge, product design and word of mouth (WOM) on purchasing interest among 

NMAX motorbike buyers at the Mataram Sakti Pati Yamaha Dealer. The research 

sample was 100 respondents using purposive sampling technique. Data analysis used 

SPSS-24 and sampling used a questionnaire. The research results show that brand 

image and word of mouth (WOM) have a positive and significant effect on buying 

interest, while product knowledge and product design have no effect on buying 

interest. Simultaneously, brand image, product knowledge, product design, and word 

of mouth (WOM) have a positive effect on purchasing interest. 

 

Keywords: brand image, product knowledge, product design, word of mouth (WOM), 

purchase interest. 
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