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ABSTRAKSI

Penelitian ini memiliki tujuan menganalisis pengaruh promosi, kualitas
pelayanan online (E-Service Quality), dan kepercayaan (Trust) terhadap
keputusan pembelian online shop Bukalapak.. Jenis penelitian ini bersifat
deskriptif statistik dengan menguji hipotesis. Sampel peneltian sebanyak 135
responden. Pengumpulan data menggunakan kuesioner. Analisis data di proses
dengan program SPSS versi 23.

Hasil penelitian menunjukkan promosi, kualitas pelayanan online (E-
Service Quality), dan kepercayaan (Trust) baik secara parsial maupun secara
berganda atau bersama-sama berpengaruh positif dan signifikan terhadap
keputusan pembelian pada Konsumen online shop Bukalapak.

Kata kunci : promosi, kualitas pelayanan online (e-service quality), kepercayaan
(Trust) dan keputusan pembelian
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THE INFLUENCE OF PROMOTION, E-SERVICE QUALITY AND TRUST ON
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ABSTRACT

This study aims to analyze the influence of promotion, online service quality (E-
Service Quality), and trust on the purchase decision of Bukalapak online shop.
This type of research is statistically descriptive by testing hypotheses. The
research sample was 135 respondents. Data collection uses questionnaires. Data
analysis is in the process with the SPSS version 23 program.

The results of the study show that promotion, online service quality (E-Service
Quality), and trust (Trust) both partially and in multiple or together have an
effect on

Keywords: promotion, e-service quality, trust, purchase decisions
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