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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Pengaruh Store Atmosphere,
Kualitas Layanan dan Harga Terhadap Loyalitas Konsumen melalui Kepuasan
Konsumen (Studi Pada Pelanggan Indomaret Kota Pati). Jenis penelitian adalah
kuantitatif dengan bentuk deskriptif survey. Desain penelitian dengan pola kausal.
Populasi adalah pelanggan Indomaret di wilayah Pati. Teknik sampling Pusposive
Sampling. Besar sampel sebanyak 115 responden. Metode pengumpulan data
menggunakan kuesioner. Analisis data yang digunakan adalah analisis deskriptif
dan analisis kuantitatif menggunakan Structural Equation Modeling (SEM). Hasil
dari penelitian ini yaitu store atmosphere berpengaruh positif dan signifikan
terhadap loyalitas pelanggan. Kualitas pelayanan berpengaruh positif dan
signifikan terhadap loyalitas pelanggan. Harga berpengaruh positif dan signifikan
terhadap loyalitas pelanggan. Store atmosphere berpengaruh positif dan signifikan
terhadap kepuasan pelanggan. Kualitas pelayanan berpengaruh positif dan
signifikan terhadap kepuasan pelanggan. Harga berpengaruh positif dan signifikan
terhadap kepuasan pelanggan. Kepuasan berpengaruh positif dan signifikan
terhadap loyalitas pelanggan. Kepuasan pelanggan secara signifikan belum
mampu menjadi penghubung (intervening) antara store atmosphere terhadap
loyalitas pelanggan. Kepuasan pelanggan secara signifikan belum mampu menjadi
penghubung (intervening) antara kualitas pelayanan terhadap loyalitas pelanggan.
Kepuasan pelanggan secara signifikan belum mampu menjadi penghubung
(intervening) antara harga terhadap loyalitas pelanggan.

Kata Kunci :  Store Atmoshpere, Pelayanan, Harga, Kepuasan, Loyalitas.
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ABSTRACT

This research aims to analyze the influence of store atmosphere, service
quality and price on consumer loyalty through consumer satisfaction (Study of
Indomaret Customers in Pati City). The type of research is quantitative with a
descriptive survey form. Research design with a causal pattern. The population is
Indomaret customers in the Pati area. Pusposive Sampling sampling technique.
The sample size was 115 respondents. The data collection method uses a
questionnaire. The data analysis used is descriptive analysis and quantitative
analysis using Structural Equation Modeling (SEM). The results of this research
are that store atmosphere has a positive and significant effect on customer
loyalty. Service quality has a positive and significant effect on customer loyalty.
Price has a positive and significant effect on customer loyalty. Store atmosphere
has a positive and significant effect on customer satisfaction. Service quality has a
positive and significant effect on customer satisfaction. Price has a positive and
significant effect on customer satisfaction. Satisfaction has a positive and
significant effect on customer loyalty. Customer satisfaction has not significantly
been able to act as an intervening link between store atmosphere and customer
loyalty. Customer satisfaction has not significantly been able to act as an
intervening link between service quality and customer loyalty. Customer
satisfaction has not been able to significantly intervene between price and
customer loyalty.

Keywords: Store Atmosphere, Service, Price, Satisfaction, Loyalty.
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