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ABSTRAKSI

Penelitian ini memiliki tujuan menganalisis Pengaruh Kualitas Produk,
Merchandise Assortment dan Word Of Mouth terhadap Minat Beli pada Toko
Komputer di Jepara. Obyek penelitian penelitian ini adalah Semarang Komputer,
Pion Komputer dan Central Komputer di Jepara yang dijadikan penelitian,
sehingga pengumpulan datanya menggunakan kuesioner, sumber datanya berupa
data primer yang merupakan hasil penyebaran angket dan data sekunder tentang
gambaran mengenai obyek penelitian yaitu produk Komputer, pengolahan datanya
menggunakan komputer program Statistic Product Service Sollution (SPSS) versi
23.0 yang merupakan program komputer untuk statistik, dengan alasan agar hasil
yang diperoleh lebih valid dalam menganalisis statistik regresi berganda, serta uji
kuesioner dengan validitas dan reliabilitas. Hasil temuan menyatakan
menyimpulkan bahwa (1) Kualitas produk berpengaruh positif dan signifikan
terhadap Minat Beli pada Toko Komputer di Jepara; (2) Merchandise Assortment
berpengaruh positif dan signifikan terhadap Minat Beli pada Toko Komputer di
Jepara (3) Word of Mouth berpengaruh positif dan signifikan terhadap Minat Beli
pada Toko Komputer di Jepara; (4) Kualitas Produk, Merchandise Assortment dan
Word of Mouth berpengaruh positif dan signifikan terhadap Minat Beli pada Toko
Komputer di Jepara.

Kata Kunci : Kualitas produk, promosi, kualitas pelayanan, kepuasan
pelanggan , loyalitas pelanggan.
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ABSTRACTION

This study aims to analyze the effect of product quality, merchandise
assortment and word of mouth on buying interest at computer stores in Jepara.
The research objects of this research were Semarang Computer, Pion Computer
and Central Computer in Jepara which were used as research, so the data
collection used a questionnaire, the data source was primary data which was the
result of distributing questionnaires and secondary data about the description of
the research object, namely computer products, processing the data using
computer program Statistics Product Service Solution (SPSS) version 23.0 which
is a computer program for statistics, with the reason that the results obtained are
more valid in analyzing multiple regression statistics, as well as questionnaire
tests with validity and reliability. The findings state that (1) product quality has a
positive and significant effect on purchase intention at computer stores in Jepara;
(2) Merchandise Assortment has a positive and significant effect on Purchase
Intention at Computer Stores in Jepara (3) Word of Mouth has a positive and
significant effect on Purchase Interest at Computer Stores in Jepara; (4) Product
Quality, Merchandise Assortment and Word of Mouth have a positive and
significant effect on Purchase Intention at Computer Stores in Jepara.

Keywords: Product quality, promotion, service quality, customer satisfaction,
customer loyalty.
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