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Penelitian ini bertujuan untuk menguji pengaruh Brand Image dan Desain
Produk terhadap Loyalitas melalui Kepuasan pada Konsumen Honda Vario Studi
Pada Mahasiswa Fakultas Ekonomi dan Bisnis Universitas Muria Kudus. Jumlah
populasi penelitian ini sebesar 110 Responden pada Mahasiswa FEB Universitas
Muria Kudus dengan teknik pengambilan sampel non probability sampling. Analisis
data menggunakan bantuan software SEM AMOS. Hasil dari penelitian ini
menunjukkan bahwa Brand Image berpengaruh positif signifikan terhadap Loyalitas.
Desain Produk berpengaruh positif signifikan terhadap Loyalitas. Brand Image
berpengaruh positif signifikan terhadap Kepuasan. Desain Produk berpengaruh positif
signifikan terhadap Kepuasan. Kepuasan berpengaruh positif dan signifikan terhadap
Loyalitas.

Kata Kunci: Brand Image, Desain Produk, Kepuasan, Loyalitas.
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ABSTRACT

This study aims to examine the effect of Brand Image and Product Design on
Loyalty through Customer Satisfaction Honda Vario Study on Students of the Faculty
of Economics and Business, University of Muria Kudus. The total population for this
study was 110 respondents to FEB students at Muria Kudus University using a non-
probability sampling technique. Data analysis using AMOS SEM software. The
results of this study indicate that Brand Image has a significant positive effect on
Loyalty. Product Design has a significant positive effect on Loyalty. Brand Image has
a significant positive effect on Satisfaction. Product design has a significant positive
effect on satisfaction. Satisfaction has a positive and significant effect on Loyalty.
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vii



DAFTAR ISI

Halaman

PENDAHULUAN . ..ottt sttt sttt seene e 1
1.1 Latar BElakang ........cocveiiieieieiese st 1
1.2 RUANG LINGKUP ...ceiiteeece ettt et nnaa e 8
1.3 Perumusan Masalah ... 8
1.4 TUJUAN PENEIITIAN ...ttt 10
1.5 Manfaat PENEIHLIAN ......ccviieiiie e 10
BAB 1.ttt et e nens 12
TINJAUAN PUSTAKA . ...ttt 12
2.1, Brand IMAQE .......ccoueiieieiie et ste e e ettt e e re et e et e era e reenee e 12
2.1.1 Pengertian Brand IMagE..........cccoveieiiireiiie i 12
2.1.2 Manfaat MereK / Brand............ccccooeveniiiiiienisieeee e 13
2.1.3 Strategi Pemberian Brand.............cccooevieiiiie i 14
2.1.4 DIMeNSI Brand IMAJE ........ccvririiieieieiesie et 15
2.1.5 Indikator Brand IMAQE ........c.cieeiieiieiieie et sraesre e 15

2.2 DESAIN PrOUUK .......eciieciieie ettt e e aennaese s e 16
2.2.1 Pengertian Desain Produk...........c.cooieiiiiiieiiic e 16
2.2.2 Indikator Desain Produk ... 18

2.3 Kepuasan KONSUMEN.....c..uiiiiieiiii ettt nne e 19
2.3.1 Pengertian Kepuasan KONSUMEN..........cccoiiviiiieiiesiee e sieesinessnae e svee e 19
2.3.2 Indikator Kepuasan KONSUMEN ..........cueiveieiieieeriesiesieessesessseesseasessseesaens 19

2.4 Loyalitas KONSUMEN ...ttt b 20
2.4.1 Definisi Loyalitas KONSUMEN............ccccveiiiiiiii et 20
2.4.2 TingKatan LOYalitas........cccveveiieieiieiieieee et ste e sra e ae e 21
2.4.3 Manfaat Loyalitas Konsumen Bagi Perusahaan ............c.ccooovriniinnnennnn, 22
2.4.4 Faktor-Faktor yang Mempengaruhi Loyalitas Konsumen .................c....... 23

d. Kepuasan akumulatif (overall satisfaction) ...........cccccoevevvievriie e 25
2.4.5 Indikator Loyalitas KONSUMEN.........ccoveiiiiiiieieeiese e 25

2.5 Pengaruh Antar Variabel............ccooeiieiiiii i 26

viii



Halaman

2.5.1 Pengaruh Brand image terhadap Loyalitas Konsumen.............ccccoevvvnene. 26
2.5.2 Pengaruh Desain Produk terhadap Loyalitas Konsumen...........c.cc.cceveee. 27
2.5.3 Pengaruh Brand image terhadap Kepuasan Konsumen............ccccoeeevennnae 28
2.5.4 Pengaruh Desain Produk terhadap Kepuasan Konsumen.............c.ccoceeee. 29
2.5.5 Pengaruh Kepuasan Konsumen terhadap Loyalitas Konsumen................. 29
2.6 Tinjauan Penelitian Terdahulu ..........cccccoiiiieeiiii e 30
2.7.  Kerangka PemiKiran. . ... 34
e 11 010] (=TSSP 36
2 = 1 SO 35
METODE PENELITIAN ..o oottt e e snaa e nnnee e 35
3.1 Rancangan PeNEIILIAN ............ccveiuiiiie it 35
3.2 Variabel PeNEIITIAN ........ccvvviiieeeeceee e 35
3.2.1 Macam Variabel ........c.ooieiiiiiiie s 35
3.2.2 Definisi Operasional Variabel..............ccccooveiiiiiiiciicce e 36
3.3 .Jenis dan SUMDEE Dala.........cccueueiieiieiesieieesie st se e e e saeeneesreenee e 38
3.3.1 JBNIS DIALA ...ttt et ae s 38
3.3.2 SUMDET DALA.....ccueeuieiieieiieie sttt b et bbb eneas 38
3.4 Populasi dan SAMPEL .........ooieiiiiii e 39
R 0T o1V - ] PSPPSR 39
3i4.2 SAMPEL....eeieieeee bbb 39
3.5 Metode Pengumpulan Data..........c.occeiiiiiiiiienieiiee e 40
3.6 Pengolanan Data...........cceouiiieiieiiiiie e e 40
38,1 SCOTING ..ttt bbbt nb bbbt bt 40
3.8.2 EQIING ...vivieveieiciiete sttt r e nas 41
316.2 TABUIASI ... bbb 41
3.6.3. Proses INput K& KOMPULEE .........coiiiiiiiiiiiii st 41
3.7 Uji INSLIUMEN DALa........ccviivieiiieieiie ittt ettt steeste e sreesre e sreenae s 42
371, UJEValITITS ..oveeieeeiecieee ettt e e sta e e sneesaeanaesneenne s 42
3.7.2 Construk ReHability ..........ccooiiiiicie e 43
3.8, ANALISIS DAL ... ccveeiieiieiiiieie e e 44
3.8.1 ANalisis DeSKIIPLIT .......ocviiiiiicicee e 44



Halaman

3.8.2 Analisis Data Kuantitatif.............ccooceieiieieiie e 44
BAB TV 86
HASIL DAN PEMBAHASAN .......ccoiiiitiereie ettt 86

4.1 Gambaran Umum Obyek Penelitian ...........ccccoviiriniiinieeee e 86
4.1.1 Profil Produk HONda Vario ........cccoooeeiiieiiie e 86
4.1.2 Generasi HoNda Vario........ccoceiiiiiiiiiiiee s 86

4.2 ANALISIS ..ottt ettt re et et aneenre s 88
4.2.1 Karakteristik KONSUMEN.........cc.oiiiiieiiiiesieeie et 88
4.2.2 Deskriptif Variabel Penelitian...........ccccooeiiiiiiie i 90

4.3 Uji Instrumen Penelitian ... 97

A4, ANALISIS DALA .....eoveeiiiiieieiece e 103

4.4.1 Analisis KONFIrMAatOri.........ccceiiiieiiee e 103

A4.4.2 UjJIE NOIMAITAS . ....eivieiiieiiesiie sttt 112

4.4.3 EVAIUAST OULHEIS....ccviiieiieiieiiesiesieee et 113

4.4.5 Analisis Structural Equation Modelling (SEM ) ......cccooeiiiiiiiiniiinnnn 115

A.4.6 UJI HIPOTESIS. .o ivveeiee ittt ettt ettt ettt et saae e sba e s e e sbaeanneennee s 118

4.4.7 Pengaruh Langsung (Direct) dan Tidak Langsung (Indirect).................. 122

4.4.8 Analisis Pengaruh Langsung dan Tidak Langsung.........cccceceeerenenennnen 123

4.5 PeMDANASAN........eiiiiii e et 123

4.5.1 Pengaruh Brand image terhadap Loyalitas Konsumen...........cc.ccocvvvennee. 123

4.5.2 Pengaruh Desain Produk terhadap Loyalitas Konsumen............ccce....... 124

4.5.3 Pengaruh Brand image terhadap Kepuasan Konsumen..............ccccue.n...e. 125

4.5.4 Pengaruh Desain Produk terhadap Kepuasan Konsumen .............ccc........ 126

4.5.5 Pengaruh Kepuasan Konsumen terhadap Loyalitas Konsumen............... 127
2 = N USRS 128
KESIMPULAN DAN SARAN ...ttt ettt snae e snaeesnaeeesnneeennneas 128

5.1, KESIMPUIAN ..ottt te e re e ns 128

5.2, SAIAN....ei ittt 129

5.2.1 Bagi Perusanaan ............cceiveiiiiiiie it 129

5.2.2 Bagi Peneliti SElanjutnya ...........ccccceviiieiieie e 130
DAFTAR PUSTAKA ettt et e et e e snaa e e e e e nnneas 132



LAMPIRAN-LAMPIRAN

Xi


file:///D:/File%20Rifcky/SKRIPSI%20AZIZ%20SUDAH%20REVISI%202.docx%23_Toc141817705

DAFTAR TABEL

Halaman
Tabel 1.1. Kelebihan dan Kelemahan pada Honda Vario...........c.cccccovveveiiciiciccnenne, 3
Tabel 1.2. Penjualan Honda Vario Pada Tahun 2018-2020............ccceevereiiesieerieeeennn 5
Tabel 3.1 GoodNness Of Fit INEX .......cociiiiiiiiiii e 51
Tabel 4.1.Data ReSponden.........c.oouiuiiniiniie it e, 89
Tabel 4.2 Hasil Jawaban Brand Image ...............cooiviiiiiiiiiiieeeeans 90
Tabel 4.3 Jawaban Variabel DESAIN ..........cccceieriiieiiii i 92
Tabel 4.4 Jawaban Variabel KEPUASAN ..........cceiveiieieiie e 94
Tabel 4.5 Jawaban Variabel Loyalitas KONSUMEN .........cccccviiiieiiniiiiesiene e 96
Tabel 4.6 Uji Validitas Variabel Inovasi Produk ............ccccooeiiiiiiiiiiiieie e 98
Tabel 4.7 Uji Validitas Variabel Desain Produk..............ccocvvriniiinnniiiessee 99
Tabel 4.8 Uji Validitas Variabel Kepuasan KonSUMEN ..........ccccccovevvivieiieieciieseennn 99
Tabel 4.9 Uji Validitas Variabel Loyalitas KONSUMEN ...........cccccovvvevieciciiesie e 100
TabEl 4.10 UjJI AVE ...t nns 103
Tabel 4.11 Discriminan Validity..........cccooveiiiieieiiicie e 1054
Tabel 4.12. Uji Construct Reliability ...................oc 64
Tabel 4.13. Uji Model Goodness Of Fit VVariabel Eksogen Awal ..........c.ccccccueneee. 105
Tabel 4.14. Uji Model Goodness Of Fit Variabel Eksogen RevVisi.........c.ccccccvevenee. 106
Tabel 4.15. Uji Model Goodness Of Fit Variabel Endogen Tahap Awal ................. 107
Tabel 4.16. Uji Model Goodness Of Fit VVariabel Endogen Tahap Revisi ............... 109
Tabel 4.17. Uji Model Goodness Of Fit VVariabel Measurement Model................... 111
Tabel 4.18. Uji NOMMAIITAS. ......eiieiiie et s 112
Tabel 4.19. ANaliSIS OULHEIS. ....ccuoiiiiiiiieiieeieie e 113

Tabel 4.20. Hasil Estimasi DireCt EffeCt ......... e e oot oo e e e e e e,
116

Tabel 4.21. Koefisien Determinasi (Squared Multiple Correlation) ..........c............. 118
Tabel 4.22. Maximum Likelihood EStimatesS ..o, 119
Tabel 4.23. Hasil Estimasi Indirect Effect dan Total Efect..........cccooevieee. 122

Xii



DAFTAR GAMBAR

Halaman
Gambar 2.1. Kerangka Pikir T€oritis ...........c.ccoeieieiinnann... 33
Gambar 4.1. Pengujian Konfirmatory Variabel Eksogen Awal.. 65
Gambar 4.2. Pengujian Konfirmatory Variabel Revisi ............ 66
Gambar 4.3. Konfirmatory Konstruk Endogen Tahap Awal ..... 68
Gambar 4.4. Konfirmatory Konstruk Endogen Tahap Revisi ..... 69
Gambar 4.5. Konfirmatory Measurement Model ................... 71
Gambar 4.6. Konfirmatory Measurement Model Revisi.......... 71
Gambar 4.7. Pengujian Full Model SEM ...l 74
Gambar 4.8. Pengujian Full Model SEM Revisi .............c....... 75

Xiii



