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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

Penelitian ini bertujuan untuk menguji pengaruh Brand Image dan Desain 

Produk terhadap Loyalitas melalui Kepuasan pada Konsumen Honda Vario Studi 

Pada Mahasiswa Fakultas Ekonomi dan Bisnis Universitas Muria Kudus. Jumlah 

populasi penelitian ini sebesar 110 Responden pada Mahasiswa FEB Universitas 

Muria Kudus dengan teknik pengambilan sampel non probability sampling. Analisis 

data menggunakan bantuan software SEM AMOS. Hasil dari penelitian ini 

menunjukkan bahwa Brand Image berpengaruh positif signifikan terhadap Loyalitas. 

Desain Produk berpengaruh positif signifikan terhadap Loyalitas. Brand Image 

berpengaruh positif signifikan terhadap Kepuasan. Desain Produk berpengaruh positif 

signifikan terhadap Kepuasan. Kepuasan berpengaruh positif dan signifikan terhadap 

Loyalitas. 

 

Kata Kunci: Brand Image, Desain Produk, Kepuasan, Loyalitas. 

 

 

 



  

vii 

INFLUENCE OF BRAND IMAGE AND PRODUCT DESIGN 

ON LOYALTY THROUGH SATISFACTION ON HONDA VARIO CUSTOMERS 

STUDY OF ECONOMICS FACULTY STUDENTS 

AND BUSINESS MURIA KUDUS UNIVERSITY  

 

Abdul Aziz Oktafiyanto 

NIM. 2017.11.423 

 

Advisor 1 Dina Lusianti, SE, MM, AAK 

  Advisor 2 Mia Ajeng Alifiana, SE, MBA 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

 

ABSTRACT 

 

This study aims to examine the effect of Brand Image and Product Design on 

Loyalty through Customer Satisfaction Honda Vario Study on Students of the Faculty 

of Economics and Business, University of Muria Kudus. The total population for this 

study was 110 respondents to FEB students at Muria Kudus University using a non-

probability sampling technique. Data analysis using AMOS SEM software. The 

results of this study indicate that Brand Image has a significant positive effect on 

Loyalty. Product Design has a significant positive effect on Loyalty. Brand Image has 

a significant positive effect on Satisfaction. Product design has a significant positive 

effect on satisfaction. Satisfaction has a positive and significant effect on Loyalty. 

 

Keywords: Brand image, product design, satisfaction, loyalty. 
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