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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, orientasi pasar 

dan inovasi produk terhadap kinerja usaha yang dimediasi oleh keunggulan 

bersaing pada retailer katun tamah tenun ikat dan batik troso di Jepara. Penelitian 

ini menggunakan rumus Isaac dan Michael, setelah dihitung didapat ada 102 

responden Metode pengumpulan data menggunakan kuesioner. Pengolahan data 

menggunakan metode Structural Equation Modelling (SEM) melalui program 

AMOS 24. Hasil penelitian menunjukkan bahwa (1) Harga berpengaruh positif dan 

signifikan terhadap keunggulan bersaing retailer Katun tamah tenun ikat dan batik 

Troso di Jepara, (2) Orientasi pasar berpengaruh positif dan signifikan terhadap 

keunggulan bersaing retailer Katun tamah tenun ikat dan batik Troso di Jepara, (3) 

Inovasi produk berpengaruh positif dan signifikan terhadap keunggulan bersaing 

Retailer Katun tamah tenun ikat dan batik Troso di Jepara, (4) Harga berpengaruh 

positif dan signifikan terhadap kinerja usaha retailer Katun tamah tenun ikat dan 

batik Troso di Jepara, (5) Orientasi pasar berpengaruh positif dan signifikan 

terhadap kinerja usaha retailer Katun tamah tenun ikat dan batik Troso di Jepara, 

(6) Inovasi produk berpengaruh positif dan signifikan terhadap kinerja usaha 

retailer Katun tamah tenun ikat dan batik Troso di Jepara, (7) Keunggulan bersaing 

berpengaruh positif dan signifikan terhadap kinerja usaha retailer Katun tamah 

tenun ikat dan batik Troso di Jepara, (8) Keunggulan bersaing tidak dapat menjadi 

mediasi antara pengaruh harga terhadap kinerja usaha, (9) Keunggulan bersaing 

dapat menjadi mediasi antara pengaruh orientasi pasar terhadap kinerja usaha, dan 

(10) Keunggulan bersaing tidak dapat menjadi mediasi antara pengaruh inovasi 

produk terhadap kinerja usaha. 

 

Kata Kunci: Harga, Orientasi Pasar, Inovasi Produk, Kinerja Usaha, dan 

Keunggulan Bersaing. 
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ABSTRACTION 

This research aims to analyze the influence of price, market orientation and 

product innovation on business performance which is mediated by competitive 

advantage at retailers of cotton tamah ikat and troso batik in Jepara. This research 

used the Isaac and Michael formula, after counting it was found that there were 

102 respondents. The data collection method used a questionnaire. Data processing 

uses the Structural Equation Modeling (SEM) method through the AMOS 24 

program. The research results show that (1) Price has a positive and significant 

effect on the competitive advantage of retailers of ikat cotton and Troso batik in 

Jepara, (2) Market orientation has a positive and significant effect on the 

competitive advantage of retailers of ikat cotton and Troso batik in Jepara, (3) 

Product innovation has a positive and significant effect on the competitive 

advantage of retailers of tie-woven cotton and Troso batik in Jepara, (4) Price has 

a positive and significant effect on the business performance of cotton retailers 

Tamah ikat and Troso batik in Jepara, (5) Market orientation has a positive and 

significant effect on the business performance of retailers of Tamah ikat and Troso 

batik in Jepara, (6) Product innovation has a positive and significant effect on the 

business performance of retailers of Tamah ikat and batik. Troso batik in Jepara, 

(7) Competitive advantage has a positive and significant effect on the business 

performance of retailers of ikat woven cotton and Troso batik in Jepara, (8) (8) 

Competitive advantage cannot mediate the influence of price on business 

performance, (9) Competitive advantage can mediate the influence of market 

orientation on business performance, and (10) Competitive advantage cannot 

mediate the influence of product innovation on business performance. 

 

Keywords:  Price, Market Orientation, Product Innovation, Business 

Performance, and Competitive Advantage. 
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