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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas makanan, image,
dan atmosfer kuliner terhadap loyalitas pelanggan dengan kepuasan pelanggan sebagai
variabel intervening studi kasus pada kuliner Bojana Kudus. Sampel penelitian ini
sebanyak 130 responden. metode pengumpulan data menggunakan data primer dan
sekunder. pengolahan data penelitian ini menggunakan scoring, editing, tabulasi, dan
proses input ke komputer.Uji instrumen data meliputi convergent validity, Average
Variance Extracted (AVE), Uji Dicriminant Validity, dan Uji reliabilitas.Analisis data
menggunakan SEM AMOS (Structural Equation Model Analysis of Moment
Structure). Bersumber hasil analisis menyimpulkan bahwa kualitas makanan
berpengaruh positif dan signifikan terhadap kepuasan pelanggan, image berpengaruh
positif dan sign ifikan terhadap kepuasan pelanggan, atmosfer kuliner berpengaruh
postif dan signifikan terhadap kepuasan pelanggan, kualitas makanan berpengaruh
positif dan signifikan terhadap loyalitas pelanggan, image berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, atmosfer kuliner berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, kepuasan pelanggan berpengaruh positif dan
signifikan terhadap loyalitas pelanggan.

Kata Kunci : Kualitas makanan, image, atmosfer kuliner, kepuasan pelanggan,
loyalitas pelanggan.
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ABSTRACT

This research aims to analyze the influence of food quality, image and shop
atmosphere on customer loyalty with customer satisfaction as an intervening variable
in the Bojana Kudus culinary case study. The sample for this research was 130
respondents. Data collection methods use primary and secondary data. This research
data processing uses scoring, editing, tabulation, and input processes into a computer.
Data instrument tests include convergent validity, Average Variance Extracted (AVE),
Discriminant Validity Test, and Reliability Test. Data analysis uses SEM AMOS
(Structural Equation Model Analysis of Moment Structure). Based on the results of the
analysis, it is concluded that food quality has a positive and significant effect on
customer satisfaction, image has a positive and significant effect on customer
satisfaction, store atmosphere has a positive and significant effect on customer
satisfaction, food quality has a positive and significant effect on customer loyalty, image
has a positive and significant effect on customer loyalty. Store atmosphere has a
positive and significant effect on customer loyalty, customer satisfaction has a positive
and significant effect on customer loyalty.

Keywords: Food quality, image, store atmosphere, customer satisfaction, customer
loyalty.
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