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“Pengaruh Public Relation, Celebrity Endorser, Daya Tarik Iklan, dan Word
Of Mouth Terhadap Brand Awareness Pada Perguruan Tinggi Swasta (Studi
Pada Mahasiswa Prodi Manajemen Universitas Muria Kudus)”
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UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Public Relation, Celebrity
Endorser, Daya Tarik Iklan, Word Of Mouth Terhadap Brand Awareness Pada
Perguruan Tinggi Swasta (Studi Pada Mahasiswa Prodi Manajemen Universitas
Muria Kudus). Populasi dalam penelitian ini adalah mahasiswa aktif kelas pagi
Prodi Manajemen Fakultas Ekonomi dan Bisnis Universitas Muria Kudus tahun
2021 yang berjumlah 560 mahaiswa, teknik pengambilan sampel dalam penelitian
ini menggunakan purposive sampling sehingga didapatkan 233 sampel. Analisis
pengujian pada penelitian ini menggunakan uji asumsi klasik, uji validitas dan
reliabilitas. Analisis data yang digunakan adalah analisis deskriptif, regresi linear
berganda, uji hipotesis dan koefisien determinasi. Hasil penelitian menunjukkan
bahwa Public relations tidak berpengaruh terhadap brand awareness pada
perguruan tinggi swasta Universitas Muria Kudus. Celebrity endorser tidak
berpengaruh terhadap brand awareness pada perguruan tinggi swasta Universitas
Muria Kudus. Daya tarik iklan berpengaruh positif dan signifikan terhadap brand
awareness pada perguruan tinggi swasta Universitas Muria Kudus. Word of mouth
berpengaruh positif dan signifikan terhadap brand awareness pada perguruan
tinggi swasta Universitas Muria Kudus. Public relations, celebrity endorser, daya
tarik iklan dan word of mouth secara simultan berpengaruh positif dan signifikan
terhadap brand awareness pada perguruan tinggi swasta Universitas Muria
Kudus.

Kata kunci : Public Relations, Celebrity Endorser, Daya Tarik Iklan, Word of
Mouth, Brand Awareness
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“The Influence of Public Relations, Celebrity Endorser, Advertising Attraction,
and Word of Mouth on Brand Awareness in Private Universities (Study on
Management Study Program Students, Muria Kudus University)”
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UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS STUDY OF MANAGEMENT

ABSTRACT

This study aims to analyze the Influence of Public Relations, Celebrity Endorsers,
Advertising Attraction, Word of Mouth on Brand Awareness at Private
Universities (Study on Management Study Program Students at Universitas Muria
Kudus The population in this study were active morning class students of the
Management Study Program, Faculty of Economics and Business, Universitas
Muria Kudus in 2021, totaling 560 students, the sampling technique in this study
used purposive sampling so that 233 samples were obtained. The test analysis in
this study used the classical assumption test, validity and reliability tests. The data
analysis used was descriptive analysis, multiple linear regression, hypothesis
testing and coefficient of determination. The results of the study showed
thatPublic relations has no effect on brand awareness at private universities at
Universitas Muria Kudus. Celebrity endorsers have no effect on brand awareness
at private universities at Universitas Muria Kudus. Advertising attraction has a
positive and significant effect on brand awareness at private universities at
Universitas Muria Kudus. Word of mouth has a positive and significant effect on
brand awareness at private universities at Universitas Muria Kudus. Public
relations, celebrity endorser, advertising appeal and word of mouth
simultaneously have a positive and significant influence on brand awareness at
the private university, Universitas Muria Kudus.

Keywords: Public Relations, Celebrity Endorser, Advertising Appeal, Word of
Mouth, Brand Awareness
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