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ABSTRAK

Penelitian ini bertujuan menguji pengaruh pengalaman merek, kesadaran merek,
keterikatan merek, dan kualitas hubungan merek terhadap resonansi merek pada
gerai Mie Gacoan Kudus. Penelitian ini menggunakan metode penelitian kuantitatif
Pengumpulan data pada penelitian ini yaitu menggunakan kuesioner. Populasi dalam
penelitian ini adalah mahasiswa Fakultas Ekonomi dan Bisnis Universitas Muria
Kudus yang pernah mengkonsumsi Mie Gacoan Kudus. Pengambilan sampel
dilakukan menggunakan teknik non- probability sampling dengan jumlah sampel 145
konsumen dengan penentuan jumlah sampel menggunakan metode Suprapto. Alat uji
yang digunakan adalah Statistical Program for Social Sciences (SPSS) Versi 25.
Hasil penelitian menunjukan bahwa variabel pengalaman merek berpengaruh negatif
dan tidak signifikan, selanjutnya variabel kesadaran merek berpengaruh positif dan
signifikan, selanjutnya variabel keterikatan merek berpengaruh positif dan signifikan,
selanjutnya variabel kualitas hubungan merek berpengaruh positif dan signifikan
terhadap resonansi merek. Selanjutnya pengalaman merek, kesadaran merek,
keterikatan merek, dan kualitas hubungan merek berpengaruh secara simultan
terhadap resonansi merek.

Kata Kunci: Pengalaman Merek, Kesadaran Merek, Keterikatan Merek,
Kualitas Hubungan Merek, dan Resonansi Merek
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ABSTRACT

This study aims to examine the effect of brand experience, brand awareness, brand
attachment, and brand relationship quality on brand resonance at Mie Gacoan
Kudus outlets. This study uses a quantitative research method. Data collection in this
study uses a questionnaire. The population in this study were students of the Faculty
of Economics and Business, Muria Kudus University who had consumed Mie Gacoan
Kudus. Sampling was carried out using a non-probability sampling technique with a
sample size of 145 consumers with the determination of the number of samples using
the Suprapto method. The test tool used was the Statistical Program for Social
Sciences (SPSS) Version 25. The results of the study showed that the brand
experience variable had a negative and insignificant effect, then the brand awareness
variable had a positive and significant effect, then the brand attachment variable had
a positive and significant effect, then the brand relationship quality variable had a
positive and significant effect on brand resonance. Furthermore, brand experience,
brand awareness, brand attachment, and brand relationship quality simultaneously
affect brand resonance.

Keyword: Brand Experience, Brand Awareness, Brand Attachment, Brand
Relationship Quality, and Brand Resonance
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