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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis kualitas pelayanan, persepsi
harga, media sosial dan influencer terhadap citra merek pada toko 3Second
Family Store Kudus. Populasi dalam penelitian ini adalah seluruh pelanggan
3Second yang membeli di 3Second Family Store Kudus. Jumlah sampel dalam
penelitian ini sebanyak 165 responden. Teknik pengambilan sampel menggunakan
non-probability sampling. Metode analisis data yang digunakan adalah analisis
regresi berganda menggunakan software SPSS Versi 25. Hasil penelitian ini
menunjukkan bahwa kualitas pelayanan berpengaruh positif dan signifikan
terhadap citra merek, persepsi harga berpengaruh positif dan signifikan terhadap
citra merek, media sosial berpengaruh positif dan tidak signifikan terhadap citra
merek, influencer berpengaruh positif dan signifikan terhadap citra merek.
Kualitas pelayanan, persepsi harga, media sosial, influencer berpengaruh positif
dan signifikan terhadap citra merek.

Kata kunci: kualitas pelaynan, persepsi harga, media sosial, influencer, citra
merek
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ABSTRACTION

This research aims to analyze service quality, perception of price, social
media and influencers on brand image at the 3Second Family Store Kudus. The
population in this study were all 3Second customers who purchased at 3Second
Family Store Kudus. The number of samples in this study was 165 respondents.
The sampling technique uses non-probability sampling. The data analysis method
used is multiple regression analysis using SPSS Version 25 software. The results of
this study show that service quality has a positive and significant effect on brand
image, price perception has a positive and significant effect on brand image,
social media has a positive and insignificant effect on brand image, influencers
have a positive and significant influence on brand image. Service quality, price
perception, social media, influencers have a positive and significant effect on
brand image.

Keywords: service quality, price perception, social media, influencers, brand
image
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