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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Celebrity Endorser, 

Digital Marketing, Persepsi Harga dan Kualitas Produk Terhadap Minat Beli 

Konsumen (Studi Pada Konsumen Produk Innisfree di Kabupaten Kudus). Populasi 

pada penelitian ini adalah konsumen produk Innisfree yang tidak diketahui 

jumlahnya secara pasti. Teknik pengambilan sampel menggunakan purposive 

sampling sehingga menghasilkan sampel sebanyak 125 responden. Analisis data 

menggunakan SPSS versi 26. Berdasarkan hasil penelitian menunjukkan bahwa 

celebrity endorser berpengaruh positif dan signifikan terhadap minat beli 

konsumen, digital marketing berpengaruh positif dan signifikan terhadap minat beli 

konsumen, persepsi harga berpengaruh positif dan signifikan terhadap minat beli 

konsumen, kualitas produk berpengaruh positif dan signifikan terhadap minat beli 

konsumen, Celebrity endorser, digital marketing, persepsi harga, dan kualitas 

produk berpengaruh positif dan signifikan terhadap minat beli konsumen pada 

produk Innisfree di Kabupaten Kudus. 

Kata Kunci : celebrity endorser, digital marketing, persepsi harga, kualitas 

produk, minat beli konsumen. 
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ABSTRACT 

 

 

This research aims to analyze the influence of Celebrity Endorser, Digital 

Marketing, Price Perception and Product Quality on Consumer Purchase Interest 

(Study of Innisfree Product Consumers in Kudus Regency). The population in this 

study is consumers of Innisfree products whose exact number is unknown. The 

sampling technique used purposive sampling to produce a sample of 125 

respondents. Data analysis uses SPSS version 26. Based on the research results, it 

shows that celebrity endorsers have a positive and significant effect on consumer 

buying interest, digital marketing has a positive and significant effect on consumer 

buying interest, price perception has a positive and significant effect on consumer 

buying interest, product quality has a positive effect and significant influence on 

consumer buying interest, Celebrity endorsers, digital marketing, price perception, 

and product quality have a positive and significant influence on consumer buying 

interest in Innisfree products in Kudus Regency. 

Keywords: celebrity endorser, digital marketing, price perception, product 

quality, consumer buying interest. 
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