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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Brand Ambassador
Dan Online Customer Review Terhadap Keputusan Pembelian Dengan
Kepercayaan Sebagai Variabel Intervening Pada Pengguna E-Commerce Shopee
(Studi Pada Mahasiswa Universitas Muria Kudus). Populasi dalam penelitian ini
adalah seluruh mahasiswa Universitas Muria Kudus yang pernah melakukan
pembelian di e-commerce Shopee. Teknik pengambilan sampel menggunakan
teknik purposive sampling dengan total sampel sebanyak 144 mahasiswa. Metode
analisis data menggunakan structural equation model. Hasil penelitian ini
menunjukkan bahwa variabel brand ambassador dan online customer review
berpengaruh positif signifikan terhadap kepercayaan dan keputusan pembelian,
sedangkan kepercayaan berpengaruh positif signifikan terhadap keputusan
pembelian.
Kata Kunci : Brand ambassador, Online Customer Review, Kepercayaan,

Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the influence of brand ambassadors and online
customer reviews on purchasing decisions with trust as an intervening variable
for Shopee e-commerce users (studies at Muria Kudus University students). The
population in this study were all Muria Kudus University students who had made
purchases at Shopee e-commerce. The sampling technique used a purposive
sampling technique with a total sample of 144 students. The data analysis method
uses a structural equation model. The results of this study indicate that the brand
ambassador and online customer review variables have a significant positive
effect on trust and purchasing decisions, while trust has a significant positive
effect on purchasing decisions.

Keyword : Brand ambassador, Online Customer Review, Trust, Buying Decision

viii



DAFTAR ISI

Halaman

HALAMAN JUDUL. ...ttt nnee e I
HALAMAN PERSETUJUAN ..o I
HALAMAN PENGESAHAN........ccccoiiiiiiieisese e iii
MOTTO DAN PERSEMBAHAN ....ccocoviiiiiiisieise e iv
KATA PENGANTAR .ottt nee e v
ABSTRAKSI ..ottt vii
ABSTRACT ...ttt ettt bttt re st et neen s viii
DAFTAR [S Ll ...............occenmnrineesinnnreneessiesasesssssessassssessassassssssessensens iX
DAFTAR TABEL ...t Xii
DAFTAR GAMBAR ...t Xiil
DAFTAR LAMPIRAN ..ottt Xiv
BAB | PENDAHULUAN ..ottt nn s 1
1.1 Latar Belakang Masalah .............ccccooiiiiiiiiiiiiic e 1
1.2 RUANG LINGKUP ...ttt b 13
1.3 RUMUSAN MaSIAN ..o 14
1.4 Tujuan Penelitian.........ccoiieieiieiece et 15
1.5 Manfaat Penelitian........ccoooveeiieieee e 16
BAB Il TINJAUAN PUSTAKA . ...ttt 18
2.1 Keputusan Pembelian..........c..ccccovieiiiieiicicse e 18

P A T o1 or: | V7 T L PRSP 20
2.3 E-COMMEICE......ieiiiie ettt 24
2.4 Brand AmMbDasSadOr .........ueieeeiieiieie e 25
2.5 ONnling CUStOMET REVIEW .....ccvviiieiiieiieiiesiisiesieeeeie et ns 26
2.6 Tinjauan Penelitian Terdahulu ..........cccoooiiiiiiiii e, 29
2.7 Pengaruh Antar Variabel ... 35
2.8 Kerangka Pemikiran Teoritis dan HipOteSiS........cccoovvereneninnnieiennn 41
2.9 HIPOTESIS ..ttt 42
BAB 11l METODE PENELITIAN.......coiiiietieese e 44



3.1 Rancangan Penelitian ..........ccceoiiieiieieiie e 44

3.2 Variabel Penelitian dan Definisi Operasional Variabel ........................ 45
3.3 Jenis dan SUMDEr Data.........cccuveieiieniiieiescceeee e 48
3.4 Populasi dan SAMPEL .......ccoeiveiiiieceee e 48
3.5 Pengolanan Data...........coceeeeieeiiiie e 50
3.6 UJIINSEIUMEN ...t 51
3.7 Teknik ANAliSIS Data........cciviiiieriiienieiie st 52
BAB IV HASIL DAN PEMBAHASAN ......cocooiiiiiieiiee e, 56
4.1 Gambaran Umum Obyek Penelitian ............ccoocoivieieieniiiniiieeeee, 56
4.1.1 Sejarah Singkat Shopee INdONesia..........cccceeeriienenininieieee, 56
4.1.2 Visi dan MiSi SNOPEE........cccveviiiiiieie e 57
4.1.3 Profil SROPEE......ccveivieecie et 57
4.2 Penyajian Datal........ccooeriiiiiiieieieese e 58
4.2.1 Karakteristik RESPONAEN..........cccooviiiiiiiiiiee e 58
4.2.2 Tanggapan Responden Terhadap Variabel Penelitian................... 60
4.2.3 Uji Instrumen Penelitian ............ccccoveveiieiieni e 64
4.2.4 UjJi NOIMAIITAS. ...cveiiiiiiiieiiciesese e 70
4.2.5 Uji Evaluasi Model OUHErS..........cooiiiiiiii e, 71
4.2.6 Uji KONFIrMALOFT «..cocvveiiiiiciiecc et 72
4.2.7 Pengujian HIPOESIS ......ccveiveeiiiiieiieeie et 74
4.2.8 Pengaruh Langsung (Direct) dan Pengaruh Tidak Langsung
(INAITECL) .o 76
4.2.9 UJi MEAIAST ...veevviiieiciiee ettt 78
4.3 PemDaNaSaN ........ccoiiiiiiii e 79

4.3.1 Pengaruh Brand Ambassador Terhadap Keputusan Pembelian... 79
4.3.2 Pengaruh Online Customer Review Terhadap Keputusan Pembelian

4.3.3 Pengaruh Kepercayaan Terhadap Keputusan Pembelian ............. 81
4.3.4 Pengaruh Brand Ambassador Terhadap Kepercayaan ................. 81
4.3.5 Pengaruh Online Customer Review Terhadap Kepercayaan ........ 82

4.3.6 Pengaruh Brand Ambassador Terhadap Keputusan Pembelian

Melalui Kepercayaan ..........ccccvccveiveeiieiieeiee e sie e see e 83

80



4.3.7 Pengaruh Online Customer Review Terhadap Keputusan Pembelian

Melalui KEpercayaan ..........cccoeveiirereninieieeseese e 84

BAB V KESIMPULAN DAN SARAN.......coitiiirt et 86
5.1 KESIMPUIAN......ooiiiiicc et 86
5.2 SAIAN ...ttt b 87
DAFTAR PUSTAKA L ettt nee e 89
LAMPIRAN ...ttt sttt sttt e abesbe sttt eseebe st ensaresteneenenrns 93

Xi



DAFTAR TABEL

Halaman
Tabel 1.1 Data Pengunjung Website E-Commerce Bulanan ..............cccocoeenee. 4
Tabel 3.1 Goodness Of Fit INEX ......cccciiiiiiiiieie s 54
Tabel 4.1 Responden Berdasarkan Jenis Kelamin ............cccccooevivivniicnncnene, 57
Tabel 4.2 Responden Berdasarkan Umur ..........cccocceveeiieniiieninnece e 58
Tabel 4.3 Responden berdasarkan Pendidikan ...........ccccoovviiiienieiiniienincinne, 58
Tabel 4.4 Tanggapan Responden Terhadap Brand Ambassador (X1)............... 59
Tabel 4.5 Tanggapan Responden Terhadap OCR (X2) ....ccccocevveveeveiievieeiene 60
Tabel 4.6 Tanggapan Responden Terhadap Kepercayaan (Y1)........cccocvovennne. 61
Tabel 4.7 Tanggapan Responden Terhadap Keputusan Pembelian (Y2) .......... 62
Tabel 4.8 CFA FUll MOEL ........cccoiiiiiee e 64
Tabel 4.9 Uji Counstruct Reliability ..............cccovveiiiiiiiiicc e 66
Tabel 4.10 Uji Variance EXIracted...........ccovveeiieneniieiiese e sieese e s 67
Tabel 4.11 Uji Average Variance EXtracted ..........cccoocevvveviiieiiieiiesie e 68
Tabel 4.12 Uji NOrmalitas........coveieiiiiieieece et 69
Tabel 4.13 Uji Jarak (Mahalanobis DiStances) ..........ccccccevveveiieieeiesee e 70
Tabel 4.14 Uji Go0odNness OF Fit...........ccooiieriiiiiieiee e 72
Tabel 4.15 Regression WeIghtS..........coviiiiiiieiesee s 73
Tabel 4.17 Hasil Direct EFfeCt .......cccooviieiieece s 75
Tabel 4.18 Hasil Indirect EFfeCt...........ccovvireiiiiiicceeee e 75
Tabel 4.19 Uji SODEl TEST ..ot 76

xii



DAFTAR GAMBAR

Halaman
Gambar 1.1 Review Customer dan Penilaian app store 2022............ccccveeveeenee. 2
Gambar 1.2 Review Customer dan Penilaian app store 2022.........c.c.ccccvevenen. 8
Gambar 2.1 Kerangka Pemikiran TEONILIS ......cccccvvviveieerieiiieiiese e e 41
Gambar 4.1 FUll MEASUrEMENT ......ccueiieiieieiie et 63
Gambar 4.2 FUIl MOGEN ......cc.ooiieeececeee e 64
Gambar 4.3 FUll MEaSUIEMENT .......cucieieieiesie et 71

Xiii



DAFTAR LAMPIRAN

Lampiran 1. Kuesioner Penelitian
Lampiran 2. Data Hasil Kuesioner Respoden
Lampiran 3. Output Olah Data Amos 24

Lampiran 4. Berita Acara Turnitin

Xiv



