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ABSTRAKS

Penelitian ini bertujuan untuk menganalisis pengaruh Kemampuan Usaha, Modal
Usaha dan Strategi Pemasaran Terhadap Keberhasilan Usaha Melalui
Perkembangan Usaha Studi Pada Sentra Kopi Muria Desa Colo Kecamatan Dawe
Kabupaten Kudus. Populasi pada penelitian ini adalah seluruh pelaku usaha kopi
muria di Desa Colo Kecamatan Dawe Kabupaten Kudus sebanyak 163 pelaku
usaha. Teknik pengambilan sampel dalam penelitian ini menggunakan teknik
simple random sampling yang terdiri dari 116 responden. Analisis data yang
digunakan adalah SEM yang dioperasikan melalui program AMOS 24. Hasil
penelitian ini menunjukkan bahwa kemampuan usaha berpengaruh positif dan
signifikan terhadap keberhasilan usaha, modal usaha tidak berpengaruh terhadap
keberhasilan usaha, strategi pemasaran tidak berpengaruh terhadap keberhasilan
usaha, kemampuan usaha berpengaruh positif dan signifikan terhadap
perkembangan usaha, modal usaha berpengaruh positif dan signifikan terhadap
perkembangan usaha, strategi pemasaran berpengaruh positif dan signifikan
terhadap perkembangan usaha, perkembangan usaha berpengaruh positif dan
signifikan terhadap keberhasilan usaha, kemampuan usaha tidak berpengaruh
terhadap keberhasilan usaha melalui perkembangan usaha, modal usaha tidak
berpengaruh terhadap keberhasilan usaha melalui perkembangan usaha, strategi
pemasaran tidak berpengaruh terhadap keberhasilan usaha melalui perkembangan
usaha.

Kata kunci : kemampuan usaha, modal usaha, strategi pemasaran,
perkembangan usaha, keberhasilan usaha.



INFLUENCE OF BUSINESS ABILITY, BUSINESS CAPITAL
AND MARKETING STRATEGY ON THE IMPROVEMENT OF
BUSINESS SUCCESS THROUGH BUSINESS DEVELOPMENT
(Study on Muria Coffee Center, Colo Village, Dawe District, Kudus

Regency)

Fahmiy Dzulfikar Safrilia
2018-11-198
Mentor : 1. Sutono, SE., MM., Ph.D.,
2. Hutomo Rusdianto, SE., MBA., QWM., CBV.,

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND BUSINESS
MANAGEMENT STUDY PROGRAM
ABSTRACTS

This study aims to analyze the influence of Business Ability, Business Capital and
Marketing Strategy on Business Success Through Business Development Study at
the Muria Coffee Center, Colo Village, Dawe District, Kudus Regency. The
population in this study were all muria coffee business actors in Colo Village,
Dawe District, Kudus Regency, totaling 163 business actors. The sampling
technique in this study used a simple random sampling technique consisting of
116 respondents. The data analysis used was SEM operated through the AMOS
24 program. The results of this study indicate that business ability has a positive
and significant effect on business success, business capital does not affect
business success, marketing strategy does not affect business success, business
ability has a positive and significant effect on business development, business
capital has a positive and significant effect on business development, marketing
strategy has a positive and significant effect on business development, business
development has a positive and significant effect on business success, business
ability does not affect business success through business development, business
capital does not affect business success through business development, marketing
strategy does not affect business success through business development.
Keywords: business ability, business capital, marketing strategy, business
development, business success.
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