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ABSTRAK

Tujuan penelitian ini ialah untuk menganalisis pengaruh kualitas website, desain
website, dan reputasi website terhadap minat beli ulang dengan kepuasan
pengguna sebagai variabel intervening. Penelitian ini menggunakan metode
kuantitatif. Pengolahan datanya menggunakan komputer program SEM AMOS.
Populasi dalam penelitian ini adalah pengguna e-commerce Shopee di Pati pada
tahun 2023 yang tidak diketahui secara pasti jumlah populasinya. Sampel dalam
penelitian ini dipilih menggunakan teknik non probability sampling dengan
metode purposive sampling. Jumlah sampel yang digunakan oleh peneliti
sebanyak 125 responden. Berdasarkan hasil penelitian yang telah dilakukan,
diperoleh simpulan: kualitas website, desain website, dan reputasi berpengaruh
positif dan signifikan terhadap kepuasan pengguna.; kualitas website dan reputasi
berpengaruh positif dan signifikan terhadap minat beli ulang.; desain website
berpengaruh positif dan tidak signifikan terhadap minat beli ulang.; serta
kepuasan pengguna tidak mampu memediasi pengaruh kualitas website, desain
website, dan reputasi website terhadap minat beli ulang.

Kata-Kata Kunci: desain website, kepuasan pengguna, kualitas website, minat
beli ulang, reputasi website
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ABSTRACT

The aim of this research is to analyze the influence of website quality, website
design, and website reputation on repurchase intention with user satisfaction as
an intervening variable. This research uses quantitative methods. Data processing
uses the SEM AMOS computer program. The population in this study is Shopee e-
commerce users in Pati in 2023 whose exact population size is not known. The
sample in this research was selected using a non-probability sampling technique
with a purposive sampling method. The number of samples used by researchers
was 125 respondents. Based on the results of the research that has been carried
out, conclusions are obtained: website quality, website design and reputation
have a positive and significant effect on user satisfaction; website quality and
reputation have a positive and significant effect on repurchase interest; website
design has a positive and insignificant effect on repurchase interest; and user
satisfaction are unable to mediate the influence of website quality, website design,
and website reputation on repurchase interest.

Keywords: website design, user satisfaction, website quality, repurchase interest,
website reputation.
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