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ABSTRAKSI

Penelitian ini bertujuan menganalisis pengaruh brand image dan
peronal selling terhadap loyalitas konsumen dengan keputusan pembelian
sebagai variabel intervening. Data penelitian ini menggunakan data primer
berupa kuesioner. Metode penentuan sampel menggunakan metode purposive
sampling, sehingga diperoleh sampel sebanyak 120 responden. Analisis data
yang digunakan dalam penelitian ini adalah structural equation model. Hasil
penelitian menyatakan bahwa brand image dan personal selling berpengaruh
positif dan signifikan terhadap keputusan pembelian. Personal selling dan
keputusan pembelian berpengaruh positif dan signifikan terhadap loyalitas
konsumen, sedangkan brand image tidak berpengaruh terhadap loyalitas
konsumen.

Kata Kunci: Brand Image, Personal Selling, Keputusan Pembelian,
Loyalitas Konsumen
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ABSTRACT

This research aims to analyze the influence of brand image and
personal selling on consumer loyalty with purchasing decisions as an
intervening variable. This research data uses primary data in the form of a
questionnaire. The sample determination method used a purposive sampling
method, so that a sample of 120 respondents was obtained. The data analysis
used in this research is a structural equation model. The research results state
that brand image and personal selling have a positive and significant effect on
purchasing decisions. Personal selling and purchasing decisions have a
positive and significant effect on consumer loyalty, while brand image has no
effect on consumer loyalty.

Keywords: Brand Image, Personal Selling, Purchasing Decisions, Consumer
Loyalty
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