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ABSTRAKSI 

Penelitian ini bertujuan menganalisis pengaruh promosi, lokasi, dan 

keragaman produk terhadap keputusan pembelian dan kepuasan pembelian (Studi 

Kasus Konsumen Indomaret Jalan Sunan Kudus. Jenis penelitian yang digunakan 

adalah field research (penelitian lapangan). Sampel penelitian sebanyak 126 

responden. Pengumpulan data menggunakan kuesioner. Analisis data yang 

digunakan meliputi uji validitas, dan reliabilitas. Analisis data meliputi analisis 

kuantitatif  yang  terdiri dari analisis Structural Equation Modeling (SEM). 

Berdasarkan hasil analsis yang dikemukakan bahwa promosi berpengaruh positif 

dan signifikan terhadap kepuasan keputusan pembelian, lokasi berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Keberagaman  produk berpengaruh 

positif dan signifikan terhadap keputusan pembelian, promosi berpengaruh positif 

dan signifikan terhadap kepuasan konsumen, lokasi berpengaruh positif dan 

signifikan terhadap kepuasan konsumen. Keberagaman produk berpengaruh positif 

dan signifikan terhadap kepuasan konsumen konsumen Indomaret di Jalan Sunan 

Kudus.   

Kata Kunci : Promosi, lokasi dan keragaman produk, keputusan pembelian, 

kepuasan konsumen. 
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ABSTRACT 

 

This study aims to analyze the influence of promotion, location, and product 

diversity on purchasing decisions and purchasing satisfaction (Case Study of 

Indomaret Consumers on Jalan Sunan Kudus. The type of research used is field 

research. The research sample was 126 respondents. Data collection using a 

questionnaire. Data analysis used includes validity and reliability tests. Data 

analysis includes quantitative analysis consisting of Structural Equation Modeling 

(SEM) analysis. Based on the results of the analysis, it is stated that promotion has 

a positive and significant effect on purchasing decision satisfaction, location has a 

positive and significant effect on purchasing decisions. Product diversity has a 

positive and significant effect on purchasing decisions, promotion has a positive 

and significant effect on consumer satisfaction, location has a positive and 

significant effect on consumer satisfaction. Product diversity has a positive and 

significant effect on consumer satisfaction of Indomaret consumers on Jalan Sunan 

Kudus. 

 

Keywords: Promotion, location and product diversity, purchase decision, 

consumer satisfaction. 
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