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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh Persepsi Kemudahan,
Persepsi Manfaat, Persepsi Risiko dan Kepercayaan terhadap Keputusan Pembelian
Mengunakan metode pembayaran QRIS pada mahasiswa. Penelitian ini
menggunakan data pimer yang berasal dari pengumpulan melalui kuesioner online
dengan bantuan google form. Populasi dalam penelitian ini yaitu 614 mahasiswa,
program studi manajemen angkatan 2020. Teknik pengambilan sampel
menggunakan rumus solvin sehingga memperoleh sampel sebanyak 242 responden.
Metode analisis data menggunakan regresi linear berganda. Software yang
digunakan untuk analisis data yaitu SPSS 26. Hasil penelitian menunjukkan bahwa
variabel Persepsi Kemudahan, Persepsi Manfaat, Persepsi Risiko dan Kepercayaan
berpengaruh positif signifikan terhadap keputusan pembelian. Berdasarkan hasil uji
koefisien determinasi diketahui bahwa empat variabel independen tersebut mampu
mempengaruhi variabel dependen sebesar 88,08.

Kata kunci : persepsi kemudahaan, persepsi manfaat, persepsi risiko,
kepercayaan, Keputusan pembelian.
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ABSTRACT

This research aims to analyze the effect of Perception of ease, Perception of
Benefits, Perception of Risk and Trust on Purchasing Decisions Using the QRIS
payment method on students. This research utilizes primary data collected through
online questionnaires with the assistance of Google Forms. The population in this
study consists of 614 management students from the 2020 cohort. The sample
selection technique used the Solvin formula, resulting in a sample size of 242
respondents. The data analysis method employed is multiple linear regression. The
software used for data analysis is SPSS 26. The research findings indicate that the
variables Perceived Ease of Use, Perceived Usefulness, Perceived Risk, and Trust
have a significant positive effect on purchasing decisions. Based on the results of
the coefficient of determination test, it is known that these four independent
variables can influence the dependent variable by 88.08%.

Keywords : perception of ease, perception of benefits, perception of risk, trust on
purchasing decision.
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