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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh atribut produk dan
kualitas produk terhadap keputusan pembelian dengan ekuitas merek sebagai
variabel intervening (studi pada pelanggan Toko Roti Els Cake Kudus). Populasi
pada penelitian ini adalah pelanggan Toko Roti Els Cake Kudus. Teknik
pengambilan sampel menggunakan purposive sampling sehingga menghasilkan
sampel sebanyak 120 responden. Analisis data menggunakan analisis SEM
AMOS v.24. Berdasarkan hasil penelitian menunjukkan bahwa atribut produk
berpengaruh positif dan signifikan terhadap keputusan pembelian, kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian, atribut produk
berpengaruh positif dan signifikan terhadap ekuitas merek, kualitas produk
berpengaruh positif dan signifikan terhadap ekuitas merek, ekuitas merek
berpengaruh positif dan signifikan terhadap keputusan pembelian. Ekuitas merek
belum mampu memediasi pengaruh atribut produk terhadap keputusan pembelian.
Ekuitas merek belum mampu memediasi pengaruh kualitas produk terhadap
keputusan pembelian.

Kata kunci: atribut produk, kualitas produk, ekuitas merek, keputusan
pembelian.
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THE INFLUENCE OF PRODUCT ATTRIBUTES AND PRODUCT

QUALITY ON PURCHASE DECISIONS WITH BRAND EQUITY AS AN

INTERVENING VARIABLE (STUDY ON ELS CAKE BAKERY KUDUS
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ABSTRACT

This research aims to analyze the influence of product attributes and
product quality on purchase decisions with brand equity as an intervening
variable (study of Els Cake Kudus Bakery customers). The population in this
study were customers of the Els Cake Bakery Kudus. The sampling technique used
purposive sampling to produce a sample of 120 respondents. Data analysis used
SEM AMOS v.24 analysis. Based on the research results, it shows that product
attributes have a positive and significant effect on purchase decisions, product
quality has a positive and significant effect on purchase decisions, product
attributes have a positive and significant effect on brand equity, product quality
has a positive and significant effect on brand equity, brand equity has an effect
positive and significant on purchase decisions. Brand equity has not been able to
mediate the influence of product attributes on purchase decisions. Brand equity
has not been able to mediate the influence of product quality on purchase
decisions.

Keywords: product attributes, product quality, brand equity, purchase decisions.
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