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ABSTRAK 

Tujuan penelitian ini adalah menganalisis Pengaruh Persepsi Kualitas Dan 

Pengalaman Pelanggan Terhadap Minat Beli ulang Dengan Mediasi Kepuasan 

Pelanggan Cv. Biensi Fesyenindo (Studi Pada Pengguna Brand Greenlight di 

Kabupaten Kudus). Pendekatan yang digunakan dalam penelitian ini adalah 

pendekatan kuantitatif. Sampel adalah 126 pengguna produk Greenlight di 

Kabupaten Kudus dengan pengambilan sampel menggunakan metode purposive 

sampling. Teknik pengumpulan data yang digunakan dalam penelitian ini adalah 

kuisioner. Teknik analisis data menggunakan SEM AMOS. Hasil penelitian 

meunjukkan bahwa persepsi kualitas berpengaruh positif dan signifikan terhadap 

kepuasan pelanggan. Pengalaman pelanggan berpengaruh positif dan signifikan 

terhadap kepuasan pelanggan. Persepsi kualitas berpengaruh positif dan signifikan 

terhadap minat beli ulang. Pengalaman pelanggan tidak berpengaruh signifikan 

terhadap minat beli ulang. Kepuasan pelanggan berpengaruh positif dan signifikan 

terhadap minat beli ulang. 

Kata Kunci: Perspsi kualitas, Pengalaman Pelanggan, Kepuasan Pelanggan, 

Minat Beli Ulang. 
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ABSTRACT 

The aim of this research is to analyze the influence of perceived quality 

and customer experience on repurchase interest with the mediation of customer 

satisfaction Cv. Biensi Fesyenindo (Study of Greenlight Brand Users in Kudus 

Regency). The approach used in this research is a quantitative approach. The 

sample was 126 Greenlight product users in Kudus City with sampling using the 

purposive sampling method. The data collection technique used in this research is 

a questionnaire. The data analysis technique uses SEM AMOS. The research 

results show that perceived quality has a positive and significant effect on 

customer satisfaction. Customer experience has a positive and significant effect 

on customer satisfaction. Perceived quality has a positive and significant effect on 

repurchase intention. Customer experience does not have a significant effect on 

repurchase interest. Customer satisfaction has a positive and significant effect on 

repurchase intention. 

Keywords: Perceived quality, Customer Experience, Customer Satisfaction,     

Repurchase Intention. 
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