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ABSTRAK

Tujuan penelitian ini adalah menganalisis pengaruh subjective norm, perceived
usefulness, dan perceived ease of use terhadap minat beli peralatan rumah tangga
di Shopee dengan sikap sebagai variabel intervening di Kudus. Pendekatan yang
digunakan dalam penelitian ini adalah pendekatan kuantitatif. Sampel adalah
pengguna e-commerce Shopee di Kota Kudus yang berjumlah 150 responden dan
pengambilan sampel menggunakan accidental sampling. Teknik pengumpulan
data menggunakan metode kuesioner. Teknik analisis data menggunakan analisis
structural equation model (SEM) AMOS. Hasil penelitian menunjukkan bahwa
Subjective norm berpengaruh positif dan signifikan terhadap sikap pada pengguna
Shopee di Kota Kudus. Perceived usefulness tidak berpengaruh terhadap sikap
pada pengguna Shopee di Kota Kudus. Perceived ease of useh berpengaruh positif
dan signifikan terhadap sikap pada pengguna Shopee di Kota Kudus. Subjective
norm berpengaruh positif dan signifikan terhadap minat beli pada pengguna
Shopee di Kota Kudus. Perceived usefulness berpengaruh positif dan signifikan
terhadap minat beli pada pengguna Shopee di Kota Kudus. Perceived ease of useh
tidak berpengaruh terhadap minat beli pada pengguna Shopee di Kota Kudus.
Sikap tidak berpengaruh terhadap minat beli pada pengguna Shopee di Kota
Kudus.

Kata Kunci : Subjective Norm, Perceived Usefulness, Perceived Ease of Use,
Sikap dan Minat Beli.
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ABSTRACT

The aim of this research is to analyze the influence of subjective norms, perceived
usefulness, and perceived ease of use on interest in buying household equipment
at Shopee with attitude as an intervening variable in Kudus. The approach used in
this research is a quantitative approach. The sample was Shopee e-commerce
users in Kudus City, totaling 150 respondents and sampling used accidental
sampling. The data collection technique uses a questionnaire method. The data
analysis technique uses AMOS structural equation model (SEM) analysis. The
research results show that Subjective norms have a positive and significant effect
on the attitudes of Shopee users in Kudus City. Perceived usefulness has no effect
on the attitudes of Shopee users in Kudus City. Perceived ease of use has a
positive and significant effect on the attitudes of Shopee users in Kudus City.
Subjective norms have a positive and significant effect on buying interest among
Shopee users in Kudus City. Perceived usefulness has a positive and significant
effect on buying interest among Shopee users in Kudus City. Perceived ease of use
has no effect on buying interest among Shopee users in Kudus City. Attitude has
no effect on buying interest among Shopee users in Kudus City.

Keywords:  Subjective Norm, Perceived Usefulness, Perceived Ease of Use,
Attitudes and Purchase Intention.

viii



DAFTAR ISl
Halaman
HALAMAN SAMPUL ..ottt i
HALAMAN JUDUL ..ottt ii
HALAMAN PENGESAHAN ...ttt i
HALAMAN PERSETUJUAN ..ot v
MOTTO DAN PERSEMBAHAN ..ottt Y
KATA PENGANTAR ...ttt Vi
ABSTRAK ...ttt ettt ettt r et viii
ABSTRACT ettt e e e e et e e e e e e e e e e aneeean iX
DAFTAR ISL. oo e eane e X
DAFTAR TABEL ..ottt Xiii
DAFTAR GAMBAR ..ottt XV
DAFTAR LAMPIRAN ...ttt e XVi
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang......coccooioiiiieccc e 1
1.2 RUANYG LINGKUP..ccttetiiieiieii e ane e 15
1.3 Perumusan Masalah .............ccooviiiiiiiiieic e 16
1.4 Tujuan PeNEITIAN ....cceiiiieieiec e 17
1.5 Manfaat Penelitian ........ccooeiieiiiiiiieeeese e e 18
BAB Il TINJAUAN PUSTAKA ..ottt 19
2.1 SUDJECTIVE NOIM L.uiiitieitecie ettt nne e 19
2.1.1 Pengertian SUbjective NOIM ........ccoeiiiiieiiiee e, 19
2.1.2 Indikator — indikator Subjective NOrm ..........cccooevinieiiennenne. 22
2.2 Perceived USEfUINESS ......ccoieiiiiiiiiicieieee st 23
2.2.1 Pengertian Perceived Usefulness..........ccccooevieveiieiiein e, 23
2.2.2 Indikator — indikator Perceived Usefulness.........c.ccc.cccecveeenee. 25
2.3 Perceived Ease Of USE .......cccocveviiiiiiiiiee e 27
2.3.1 Pengertian Perceived Ease of USe.........ccccccevvvevieieccic e, 27
2.3.2 Indikator-Indikator Perceived Ease of USe ..........ccocvvvverieiennen, 29
2.4 STKAP oo 30



Halaman

2.4.1 Pengertian SIKaAP ........ccocoriririiieieie s 30

2.4.2 Indikator — indikator SiKap..........cccoeeveeveiie i, 33

2.5 MINAt Beli .oooveiiiiiiicee 35
2.5.1 Pengertian Minat Beli.........ccocoooviiiiiiiiii e, 35

2.5.2 Indikator — indikator Minat Beli..........ccccccoocevieviiiieieiccen, 36

2.6 Pengaruh Antar Variabel...........cccoooiiiiiiiiiin e 38
2.6.1 Pengaruh Subjective Norm terhadap Sikap............cccccevvevuenen. 38

2.6.2 Pengaruh Perceived Usefulness terhadap Sikap............c..c....... 39

2.6.3 Pengaruh Perceived Ease of Use terhadap Sikap...........cc........ 41

2.6.4 Pengaruh Subjective Norm terhadap Minat Beli .................... 42

2.6.5 Pengaruh Perceived Usefulness terhadap Minat Beli............... 44

2.6.6 Pengaruh Perceived Ease of Use terhadap Minat Beli............. 45

2.6.7 Pengaruh Sikap terhadap Minat Beli...........cccccooviiiiiciennnnns 47

2.7 Penelitian Terdahulu ............coovoviiiiiieiiee e 48
2.8 Kerangka Pemikiran TeOrIIS .........cceovieiiiiiiiiie et esre e 53
PN B o 1110 (=T [ OSSPSR 54
BAB Il METODE PENELITIAN.......ooiiiie et e e 55
3.1 Rancangan Penelitian...........cocooiiiiiiiiiiiieie e 55
3.2 Variabel Penelitian........cccooiiiiiiiiie e 55
3.3 Jenis dan SUMDEr Data...........ccoverueiiininie e 60
3.4 Populasi dan SAMPel.........ccccovevieiiiieiiee e 60
3.5  Pengumpulan Data.......ccccoeieieiiiiiinieieese s 61
3.6 ANALISIS DALA......couiiieeitieiiiie e 63
3.6.1 Statistik DesKriptif.........ccoeoiiiiiiiiicie e 63

3.6.2 UJi INSETUMEN ....cviiiieicciesie et 63
3.6.3 ANALISIS SEM .....ooiiiiiiiiiiiciseie e 65

3.7 UJEHIPOTESIS ...t 69
3.8 UJIi MEAIASI....ccuviiiiiiiii st 69
BAB IV HASIL DAN PEMBAHASAN ......cccoiiiiiieneseese e 71
4.1 Gambaran Umum Objek Penelitian..........c.ccccoecvevevieveiieiiese e, 71



4.2

4.3

4.4

Halaman

4.1.1 Sejarah Berdirinya SNOPEE ........cccceririeieieieic e 71
Penyajian Data..........cccccveeiiiiiiiiic e 72
4.2.1 Karakteristik Responden .........cccccoveveiieieeie i 72
4.2.2 Deskriptif Variabel Penelitian ............ccoceveiiiiiininiiiiicen, 74
ANALISIS DALA....c.vvevieciiecieee et 80
4.3.1 Analisis Faktor Konfirmatori (Confirmatory Factor Analysis) 80
4.3.2 Evaluasi Atas Asumsi-Asumsi SEM .........ccccoocevvriieiiiiennnnnns 88
4.3.3 Analisis Structural Equation Modelling (SEM) ............ccoc....... 90
4.3.4 Analisis Squared Multiple Correlation...........cccoceveieiiicncnnns 92
4.3.5 UJE HIPOTESIS ..ottt 94
4.3.6 Analisis Pengaruh Langsung, Tidak Langsung dan Mediasi... 97
PeMBDANASAN. .....eiieiii i 99

4.4.1 Pengaruh Subjective Norm terhadap Sikap pada Pengguna
Shopee di Kota KUAUS ..........cccoveiiiiiiiieeccesie e 99
4.4.2 Pengaruh Perceived Usefulness terhadap Sikap pada
Pengguna Shopee di Kota Kudus ..........c.cccccveveviiieciiesie s, 100
4.4.3 Pengaruh Perceived Ease of Use terhadap Sikap pada
Pengguna Shopee di Kota Kudus ...........ccooooiiiiienenencnenne. 101
4.4.4 Pengaruh Subjective Norm terhadap Minat Beli pada
Pengguna Shopee di Kota Kudus ...........cccceevivviiiiiieiiie e, 102
4.4.5 Pengaruh Perceived usefulness terhadap Minat Beli pada
Pengguna Shopee di Kota Kudus ...........ccccviniiiieicnencnenn. 103
4.4.6 Pengaruh Perceived Ease of Use terhadap Minat Beli pada
Pengguna Shopee di Kota Kudus ............ccocceivininnenieiininenn. 105
4.4.7 Pengaruh Sikap terhadap Minat Beli pada Pengguna Shopee
di KOta KUAUS ...t 106
4.4.8 Pengaruh Subjective Norm terhadap Minat Beli melalui Sikap
pada Pengguna Shopee di Kota Kudus..........cccccevevivviiieineenen, 107
4.4.9 Pengaruh Perceived Usefulness terhadap Minat Beli melalui

Sikap pada Pengguna Shopee di Kota Kudus ........................ 108

Xi



Halaman
4.4.10 Pengaruh Perceived Ease of Use terhadap Minat Beli

melalui Sikap pada Pengguna Shopee di Kota Kudus ........... 110

BAB V KESIMPULAN DAN SARAN........coiitiietieee e 112
5.1 KeSIMPUIAN ..ot 112
5.2 SATAN ..ottt nne e 114
DAFTAR PUSTAKA Lottt e e e nnae e 117

xii



Tabel

Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel

Tabel

Tabel

Tabel

Tabel
Tabel

DAFTAR TABEL

Halaman

1.1 Penilaian Konsumen pada Seller Peralatan Rumah Tangga
i SNOPEE.....ceiee et
1.2 Review Konsumen Pada Aspek Minat Beli ...........c.cccoevennnen.
1.3 Review Konsumen pada ASpek SiKap..........ccccovvvererieinniiennns
1.4 Review Konsumen pada Aspek Subjective Norm .....................
1.5 Review Konsumen pada Aspek Perceived Usefulness .............
1.6 Review Konsumen pada Aspek Perceived Ease of Use............
3.1 SKala LIKEIt.......ooeeiiee e
3.2 Kriteria Goodness Of Fit ........cccceiiieriiiiiiiiisie e
4.1 Karakteristik Responden Berdasarkan Jenis Kelamin..............
4.2 Karakteristik Responden Berdasarkan Umur ............ccccceevenne.
4.3 Persentase Responden Berdasarkan Jenis Pekerjaan................
4.4 Deskripsi Variabel Subjective Norm (Xz) ....cooveveieieniiennnnens
4.5 Deskripsi Variabel Perceived Usefulness (X2) ......cccoveevveienen.
4.6 Deskripsi Variabel Perceived Ease of Use (X3) ..cocvvvververeennen.
4.7 Deskripsi Variabel SIkap (Y1) ...cooovvovvieieiiiiiissieiciee
4.8 Deskripsi Variabel Minat Beli (Y2) ..cocoovvieriiieiiieienciesiins
4.9 Hasil Kriteria Goodness of Fit Indicesl Full Measurement
Sebelum Perbaikan ............ccocoiiiniiiiieiicse e e
4.10 Hasil Standardized Regression Weights Full Measurement
Sebelum Perbaikan ............ccocvviiieieieseceee e
4.11 Hasil Kriteria Goodness of Fit Indicesl Full Measurement
Setelah Perbaikan.........cocoov i
4.12 Hasil Standardized Regression Weights Full Measurement
Setelah Perbaikan...........cccooeviveiiiiiiie e
4.13 Hasil Uji Discriminant Validity ..........cccocoeiieiiiiiie e,
4.14 Hasil Uji Average Variance Extracted (AVE) ......cccccccevvenenen.

Xiii

© 0o N o o1 b~

62
68
72
73
74
75
76
77
78
79

81

82

84

84

86
87



Tabel

Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel
Tabel

4.15 Hasil Uji Pengujian Contruct Reliability dan Variance

Extracted.............

4.16 Hasil Uji Normalitas........cccoovveiiieiiiiie e

4.17 Hasil Uji Outliers

4.18 Uji Full Model Goodness Of Fit SEM.........c.cccccoevveveiiesinenne.
4.19 Hasil Square Multiple Correlation ............c.ccocvvvieiincieninns

4.20 Hasil Nilai Regression Weights ...........ccooveiiiiniinienieiieeen,

4.21 Hasil Estimasi Parameter Pengaruh Langsung antar Variabel .

4.22 Pengaruh Langsung Antar Variabel Penelitian.........................

4.23 Pengaruh Tidak Langsung Antar Variabel Penelitian ..............

4.24 Hasil Uji Mediasi

Xiv

88
89
90
91
92
93
94
97
97
98



Gambar

Gambar

Gambar
Gambar
Gambar
Gambar
Gambar

1.1

1.2

2.1
3.1
4.1
4.2
4.3

DAFTAR GAMBAR

Halaman
Jumlah Pengunjung Shopee Kuartal | 2019 Hingga
Kuartal 11 2022 ..o 2
Data Pembelian Peralatan Rumah Tangga Tahun 2019-
2022 ..ottt re s 3
Kerangka Pemikiran TeOritiS.......cccccveivviiiueeiieiiie e 56
Path DIagram ..........ccceiieiiiee e 67
Output Full Measurement Sebelum Perbaikan....................... 81
Output Full Measurement Setelah Perbaikan......................... 83
Output Structural Equation Modelling..........cccooovvviiieiennnns 91

XV



Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran

Lampiran

© 00 N o o b~ W DN -

e o e
A W N P O

DAFTAR LAMPIRAN

Kuesioner Penelitian

Data Jawaban Kuesioner

Hasil Uji Eksogen

Hasil Uji Endogen

Full Measurement

Hasil Average Variance Extracted (AVE)

Hasil Discriminant Validity

Hasil Uji Reliabilitas

Hasil Uji Normalitas

Hasil Uji Outlier

Full Model

Hasil Standardized Regression Weight
Hasil Squared Multiple Correlation

Hasil Regression Weights

XVi



