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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh celebrity endorser, 

trust dan product quality terhadap purchase decisions yang dimediasi purchasing 

interest pada produk Fifii Collection kudus (studi pada mahasiswa Fakultas 

Ekonomi dan Bisnis Universitas Muria Kudus angkatan 2020). Sampel yang 

digunakan dalam penelitian adalah 125 responden yang dipilih menggunakan 

teknik metode purposive sampling. Hasil yang diperoleh adalah: celebrity 

endorser berpengaruh positif dan signifikan terhadap purchase decisions trust 

berpengaruh positif dan tidak signifikan terhadap purchase decisions, product 

quality berpengaruh positif dan signifikan terhadap purchase decisions, dan 

purchasing interest mampu memediasi pengaruh celebrity endorser terhadap 

purchase decisions, purchasing interest belum mampu memediasi pengaruh trust 

terhadap purchase decisions dan purchasing interest belum mampu memediasi 

pengaruh product quality terhadap purchase decisions serta purchasing interest 

berpengaruh positif dan tidak signifikan terhadap purchase decisions.  

Kata kunci: celebrity endorser, trust, product quality, purchasing interest, dan 

purchase decisions. 
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INTEREST AS INTERVENING VARIABEL IN FIFII COLLECTION 

KUDUS PRODUCTS (STUDY ON STUDENTS OF THE FACULTY OF 

ECONOMICS AND BUSINESS, MURIA KUDUS UNIVERSITY 2020) 
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PROGRAM 

ABSTRACT 

This research aims to analyze the influence of celebrity endorsers, trust 

and product quality on purchase decisions mediated by purchasing interest in 

Fifii Kudus Collection products (study of students at the Faculty of Economics 

and Business, Muria Kudus University class of 2020). The sample used in the 

research was 125 respondents selected using a purposive sampling method. The 

results obtained are: celebrity endorsers have a positive and significant effect on 

purchase decisions, trust has a positive and insignificant effect on purchase 

decisions, product quality has a positive and significant effect on purchase 

decisions, and purchasing interest is able to mediate the influence of celebrity 

endorsers on purchase decisions, purchasing interest is not yet able to mediates 

the influence of trust on purchase decisions and purchasing interest has not been 

able to mediate the influence of product quality on purchase decisions and 

purchasing interest has a positive and insignificant effect on purchase decisions.  

Keywords: celebrity endorser, trust, product quality, purchasing interest, and 

purchase decisions. 
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