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ABSTRAK

Penelitian ini menganalisis pengaruh pengaruh persepsi harga dan kualitas
produk terhadap keputusan pembelian melalui citra merek sebagai variabel
intervening pada umkm kerupuk terasi Cap Dua Udang Di Desa Tanjungrejo,
Beji, Jekulo Kudus. Sampel penelitian adalah 100 sampel. Pengumpulan data
menggunakan kuesioner. Uji instrumen data menggunakan convergent validity,
Average Variance Extracted (AVE), discriminant validity, construct reliability.
Analisis data menggunakan analisis deskriptif, analisis kuantitatif meliputi uji
model, uji normalitas, uji outliers, uji hipotesis, dan uji mediasi. Hasil analisis
menunjukkan bahwa Persepsi harga berpengaruh positif dan signifikan terhadap
citra merek, Kualitas produk berpengaruh positif dan signifikan terhadap citra
merek, persepsi harga berpengaruh positif dan signifikan terhadap citra merek,
kualitas produk berpengaruh positif dan signifikan terhadap citra merek, citra
merek berpengaruh positif dan signifikan terhadap keputusan pembelian pada
UMKM Kerupuk Terasi Cap Dua Udang di Desa Tanjungrejo, Beji, Jekulo
Kudus.

Kata kunci : Persepsi harga, kualitas produk, citra merek, keputusan pembelian.
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ABSTRACT

This study analyzes the influence of price perception and product quality
on purchasing decisions through brand image as an intervening variable on
UMKM Kerupuk TerasiCap Dua Udang in Tanjungrejo Village, Beji, Jekulo
Kudus. The research sample was 100 samples. Data collection using a
questionnaire. Data instrument testing using convergent validity, Average
Variance Extracted (AVE), discriminant validity, construct reliability. Data
analysis using descriptive analysis, quantitative analysis including model testing,
normality testing, outliers testing, hypothesis testing, and mediation testing. The
results of the analysis show that price perception has a positive and significant
effect on brand image, product quality has a positive and significant effect on
brand image, price perception has a positive and significant effect on brand
image, product quality has a positive and significant effect on brand image, brand
image has a positive and significant effect on purchasing decisions on UMKM
Kerupuk Terasi Cap Dua Udang in Tanjungrejo Village, Beji, Jekulo Kudus.

Keywords: Price perception, product quality, brand image, purchasing decisions.
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