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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Desain Website,
Celebrity Endorser, Sales Promotion, Online Review, dan Electronic Word of
Mouth Terhadap Purchase Intention Konsumen Pada E-Commerce Tokopedia Di
Kabupaten Kudus. Penelitian ini menggunakan pendekatan kuantitatif dengan
jenis penelitian deskriptif dan asositif kausal dengan menggunakan SPSS versi 29,
sampel sebanyak 60 responden dipilih dengan menggunakan metode Purposive
Sampling. Hasil penelitian menunjukkan bahwa secara parsial Desain Website
tidak berpengaruh signifikan terhadap Purchase Intention, Celebrity Endorser
tidak berpengaruh signifikan terhadap Purchase Intention, Sales Promotion
berpengaruh positif dan signifikan terhadap Purchase Intention, Online Review
tidak berpengaruh signifikan terhadap Purchase Intention, Electronic Word of
Mouth Tidak berpengaruh signifikan terhadap Purchase Intention. Secara
simultan Desain Website, Celebrity Endorser, Sales Promotion, Online Review,
dan Electronic Word of Mouth berpengaruh signifikan terhadap Purchase
Intention.

Kata Kunci : Desain Website, Celebrity Endorser, Sales Promotion, Online
Review, Electronic Word of Mouth, Purchase Intention
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ABSTRACTION

This study aims to analyze the effect of website design, celebrity
endorsement, sales promotion, online reviews, and electronic word of mouth on
consumer purchase intention on Tokopedia e-commerce in Kudus Regency. This
research uses a quantitative approach with descriptive and causal associative
using SPSS version 29, a sample of 60 respondents was selected using the
Purposive Sampling method. The results of the study showed that partially
Website Design has no significant effect on Purchase Intention, Celebrity
Endorser has no significant effect on Purchase Intention, Sales Promotion has a
positive and significant effect on Purchase Intention. Purchase Intention, Online
Review has no significant effect on Purchase Intention, Electronic Word of Mouth
has no significant effect on Purchase Intention. Simultaneously Website Design,
Celebrity Endorser, Sales Promotion, Online Review, and Electronic Word of
Mouth have a significant effect on Purchase Intention.

Keywords : Website Design, Celebrity Endorser, Sales Promotion, Online
Review, Electronic Word of Mouth, Purchase Intention
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