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ABSTRAKSI

Penelitian ini bertujuan menganalisis pengaruh labelisasi halal, produk
hijau dan citra merek terhadap keputusan pembelian dengan kepercayaan
konsumen sebagai variabel intervening. Data penelitian ini menggunakan data
primer berupa kuesioner. Metode penentuan sampel menggunakan metode
purposive sampling dengan sampel sebanyak 185 responden. Analisis data
yang digunakan dalam penelitian ini adalah structural equation model. Hasil
penelitian menyatakan bahwa labelisasi halal dan produk hijau berpengaruh
positif dan signifikan terhadap kepercayaan, sedangkan citra merek tidak
berpengaruh signifikan terhadap kepercayaan. Produk hijau dan kepercayaan
berpengaruh positif dan signifikan terhadap keputusan pembelian, sedangkan
labelisasi halal dan citra merek tidak berpengaruh signifikan terhadap
keputusan pembelian. Hasil analisis pengaruh langsung dan pengaruh tidak
langsung menyatakan bahwa kepercayaan mampu memediasi pengaruh
labelisasi halal terhadap keputusan pembelian, kepercayaan tidak mampu
memediasi pengaruh produk hijau terhadap keputusan pembelian, kepercayaan
tidak mampu memediasi pengaruh citra merek terhadap keputusan pembelian.

Kata kunci: labelisasi halal, produk hijau, citra merek, kepercayaan,
keputusan pembelian
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ABSTRACT

This research aims to analyze the influence of halal labeling, green
products and brand image on purchasing decisions with consumer trust as an
intervening variable. This research data uses primary data in the form of a
questionnaire. The sample determination method used a purposive sampling
method with sample of 185 respondents was obtained. The data analysis used
in this research is a structural equation model. The research results stated that
halal labeling and green products had a positive and significant effect on trust,
while brand image had no significant effect on trust. Green products and trust
have a positive and significant effect on purchasing decisions, while halal
labeling and brand image do not have a significant effect on purchasing
decisions. The results of the analysis of direct effect and indirect effect state
that trust is able to mediate the influence of halal labeling on purchasing
decisions, trust is not able to mediate the influence of green products on
purchasing decisions, trust is not able to mediate the influence of brand image
on purchasing decisions.

Keywords: halal labeling, green products, brand image, trust, purchasing
decisions

viii



DAFTAR ISl

Halaman

HALAMAN SAMPUL ...ttt et e e nrae e i
HALAMAN JUDUL.....oiiiiiiii st naan e i
HALAMAN PENGESAHAN SKRIPSI.......ccccooiiiiiiiiieicc e, iii
MOTTO DAN PERSEMBAHAN ..ottt iv
KATA PENGANTAR oot e se e stae e ntee e saae e s e e st e e snneeesneneennneas \
ABSTRAK e e e e areeennes vii
ABSTRACT ettt e e e e e aaaeean viil
DAFTAR IS] ittt ettt iX
DAFTAR TABEL ...ttt Xi
DAFTAR GAMBAR ...ttt e e Xii
DAFTAR LAMPIRAN ...ttt Xiii
BAB | PENDAHULUAN ..ottt 1
1.1 Latar BelaKang .....ccocoueiveieiiciecce e 1

1.2 RUANG LINGKUP ..ttt bbb 10

1.3 Perumusan Masalah ...........cccooviiiiiiiiiies e 10

1.4 Tujuan Penelitian ......coooveiiii et 11

1.5 Manfaat PENEITIAN .....ccviiiieieieieece e e 12
BAB Il TINJAUAN PUSTAKA ..ottt 14
2.1 Theory of Reasoned ACtION (TRA).......cccoiiiiiiiiiieeese e 14

2.2 Keputusan Pembelian............ccoocoiiiiiiiiii s 15

2.3 KBPEICAYAAN ... teiiiirieiiiiieasitee ettt e ettt e st e e s be e e b e e e s ssbe e e snbaeesrbeeesnaeeaas 21

2.4 Labelisasi Halal ... 24

2.5 ProduK HIJAU .. .eoeecieceee ettt eneesnaenne s 27

2.6 CHTa MK ...ttt sttt nee s 31

2.7 Pengaruh Antar Variabel..........ccccooviiiiiiiiiii e 34

2.8 Hasil Penelitian Terdahulu...........ccooooieiiiiiiiie 38

2.9 Kerangka Pemikiran TeOIITIS .......c.evverveieiiesie e 42
2.10 HIPOTESIS ..ttt bbb 43



Halaman

BAB 1ll METODE PENELITIAN......coiitiiietce e 44
3.1 Rancangan Penelitian ... 44

3.2 Variabel Penelitian dan Definisi Operasional............c..cccocvevivirieiiennnn 44

3.3 Jenis dan SUMDEr Data.........cccerviiueieerieiiesieseeiesee e eeesree e eee e nees 48

3.4 Populasi dan SAMPEl........co i 49

3.5 Pengumpulan Dat@........ccccveivieiiieiieiie e 50

3.6 Uji Instrumen Penelitian ............coevveiiiiiie e 50

3.7 Pengolahan Data ..........ccveueiieiieeieiiese e 53

3.8 ANALISIS DAL .....cueeevieieeeiiee et 55
BAB IV HASIL DAN PEMBAHASAN ......ccoii e 65
4.1 Gambaran Umur Obyek Penelitian...........cccocveviiiieve e 65

4.2 Karakteristik RESPONAEN..........ccvvveiieiiciesie e 69

4.3 Deskriptif Variabel Penelitian............cccoooiiiininiiniiicc s 71

4.4 Hasil ANaliSis DAt ......ccoveeieiieiiiie e 76
4.4.1 Uji Instrumen Penelitian ............c.cocovveieiiciicis e 76

4.4.2 Hasil ASUMSI SEM........cccoooiiiiiiiiiiiiee e 79

4.4.3 Analisis KONTIrMALOrT ........c.ovveriiiieiieieee e 82

4.4.4 Hasil UjJi HIPOEESIS.......ccuviiiieieiiiesie et 87

4.4.5 Persamaan Struktural .............ccoooiiiiiiiii e 89

4.4.6 Hasil Uji Koefisien Determinasi.........ccccoveiveveiveieeiessieseeinnns 90

4.4.7 HaSil Uji MEAIASI .....cvevveiiiiieiecic e 91

4.5 PeMDANASAN. ......coiiiiie it s 92
BAB V KESIMPULAN DAN SARAN.......ccciiiiiitieiesisieeiesie e sre e e sesneeneas 99
5.1 KeSIMPUIAN ...t sre et 99

D.2 SANAN ...t 100
DAFTAR PUSTAKA L ettt ettt e e e et e e snae e nnnae e
LAMPIRAN ..ottt ettt be bt seete st et reanens



DAFTAR TABEL

Halaman
Tabel 3.1 Uji Goodness of Fit INUEX .........ccceririrenininiiicieee e 63
Tabel 4.1 Responden Berdasarkan UsSia............ccceiviiriienenieniencee e 69
Tabel 4.2 Responden Berdasarkan Status BeKerja...........cccccocevvvevviiciicinennenn, 69
Tabel 4.3 Variabel Labelisasi Halal .............ccccooieniiiiiinieececec e 71
Tabel 4.4 Variabel Produk Hijau ..........cccoooiiiiiiiiiiiic e 72
Tabel 4.5 Variabel Citra MErek ...........coooeiiiiiiii e 73
Tabel 4.6 Variabel Kepercayaan ...........ccccooeoeiiiininiiiiieeese e 74
Tabel 4.7 Variabel Keputusan Pembelian............ccccooooiviiiiiiicie e, 75
Tabel 4.8 Hasil Convergent Validity ..........ccccocevveiieiiiieceee e 76
Tabel 4.9 HASIH AVE ... 77
Tabel 4.10 Hasil Discriminant Validity ............ccccoooviviiiiviice e 78
Tabel 4.11 Hasil Uji Construct Reliability............c.ccoooviiiiiiiiii 79
Tabel 4.12 Hasil Uji Assessment of Normality ..........ccccoovveviiiiiiii i 79
Tabel 4.13 Hasil Uji Mahalanobis Distance...........c.cccovvevvivieiieieeie e, 81
Tabel 4.14 Hasil Uji Goodness of Fit Full Measurement..........cccccovvvieeieennene. 82
Tabel 4.15 Hasil Uji Analisis Faktor Konfirmatori Full Measurement............ 83
Tabel 4.16 Hasil Uji Goodness of Fit SEM ..........ccccoccviieiiiiiiieese e 84
Tabel 4.17 Hasil Uji Analisis Konfirmatori SEM............ccccoooeiieiiiiin e 85
Tabel 4.18 Hasil Uji HIPOTESIS........cc.ccveiieecieceec e 88
Tabel 4.19 Hasil Persamaan Struktural.............ccccoooveiviieieeie e 90
Tabel 4.20 Hasil Uji Koefisien Determinasi ...........cccovvveivuveiviiieeiineeseesine e 90
Tabel 4.21 HaSil Uji MEIASI ......ccveiueiieiieiicie ettt 91

Xi



DAFTAR GAMBAR

Halaman
Gambar 1.1 Rata-Rata Top Brand Index Oriflame Tahun 2019-2023.................... 5
Gambar 1.2 Kategori Produk Top Brand Index Oriflame...........cccocovenenininnnnnne. 6
Gambar 1.3 Grafik Penjualan Produk Oriflame 2019-2023 ............ccccoevvvviivevieennn. 7
Gambar 2.1 Kerangka Pemikiran TEOFILIS ....cc.ccovevvverveiieiieieiie e 42
Gambar 4.1 Hasil Analisis Konfirmatori Full Measurement.............ccocoovvnnnnen. 82
Gambar 4.2 Hasil Analisis Konfirmatori SEM .........cccccoccineniinncniicce 85

xii



DAFTAR LAMPIRAN

Halaman
Lampiran KUBSIONET ..........coviiieiee et ns 109
Lampiran Surat PEnelitian............coooviiriiiiiieie s 116
Lampiran TabUIASH ........ccoiiiiiiiec e 117
Lampiran Deskripsi Variabel ... 152
Lampiran OUIPUE AMOS ... ..o s 172
Lampiran DOKUMENTASI .......uciviiiiieie e 196

Xiii



