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ABSTRAKSI

Penelitian ini bertujuan menganalisis pengaruh keterlibatan fashion,
motivasi belanja hedonis, gaya hidup dan potongan harga terhadap impulsive
buying di toko pakaian Dressy. Data penelitian ini menggunakan data primer
berupa kuesioner. Sampel yang diperoleh dalam penelitian ini sebanyak 100
responden dengan menggunakan teori Roscoe. Analisis data yang digunakan
dalam penelitian ini adalah analisis regresi liniear berganda. Hasil penelitian ini
secara parsial menyatakan bahwa keterlibatan fashion, motivasi belanja
hedonis, gaya hidup dan potongan harga berpengaruh positif dan signifikan
terhadap impulsive buying. Hasil secara simultan menyatakan bahwa
keterlibatan fashion, motivasi belanja hedonis, gaya hidup dan potongan harga
berpengaruh secara bersama-sama terhadap impulsive buying.

Kata Kuci: keterlibatan fashion, motivasi belanja hedonis, gaya hidup,
potongan harga, impulsive buying
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ABSTRACT

This research aims to analyze the influence of fashion involvement,
hedonic shopping motivation, lifestyle and price discounts on impulsive buying
at the Dressy clothing store. This research data uses primary data in the form
of a questionnaire. The sample obtained in this research was 100 respondents
using Roscoe's theory. The data analysis used in this research is multiple
linear regression analysis. The results of this research partially state that
fashion involvement, hedonic shopping motivation, lifestyle and price cuts have
a positive and significant effect on impulsive buying. The results
simultaneously state that fashion involvement, hedonic shopping motivation,
lifestyle and price cuts jointly influence impulsive buying.

Keywords: fashion involvement, hedonic shopping motivation, lifestyle, price
discounts, impulsive buying
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