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ABSTRAKSI 

Penelitian ini bertujuan menganalisis pengaruh keterlibatan fashion, 

motivasi belanja hedonis, gaya hidup dan potongan harga terhadap impulsive 

buying di toko pakaian Dressy. Data penelitian ini menggunakan data primer 

berupa kuesioner. Sampel yang diperoleh dalam penelitian ini sebanyak 100 

responden dengan menggunakan teori Roscoe. Analisis data yang digunakan 

dalam penelitian ini adalah analisis regresi liniear berganda. Hasil penelitian ini 

secara parsial menyatakan bahwa keterlibatan fashion, motivasi belanja 

hedonis, gaya hidup dan potongan harga berpengaruh positif dan signifikan 

terhadap impulsive buying. Hasil secara simultan menyatakan bahwa 

keterlibatan fashion, motivasi belanja hedonis, gaya hidup dan potongan harga 

berpengaruh secara bersama-sama terhadap impulsive buying. 

  

Kata Kuci: keterlibatan fashion, motivasi belanja hedonis, gaya hidup, 

potongan harga, impulsive buying 
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ABSTRACT 

This research aims to analyze the influence of fashion involvement, 

hedonic shopping motivation, lifestyle and price discounts on impulsive buying 

at the Dressy clothing store. This research data uses primary data in the form 

of a questionnaire. The sample obtained in this research was 100 respondents 

using Roscoe's theory. The data analysis used in this research is multiple 

linear regression analysis. The results of this research partially state that 

fashion involvement, hedonic shopping motivation, lifestyle and price cuts have 

a positive and significant effect on impulsive buying. The results 

simultaneously state that fashion involvement, hedonic shopping motivation, 

lifestyle and price cuts jointly influence impulsive buying. 

  

Keywords: fashion involvement, hedonic shopping motivation, lifestyle, price 

discounts, impulsive buying 

  



 
 
 

xi 

DAFTAR ISI 

Halaman 

HALAMAN JUDUL ............................................................................................ i 

HALAMAN PENGESAHAN SKRIPSI ............................................................ iii 

MOTTO DAN PERSEMBAHAN ..................................................................... iv 

KATA PENGANTAR ........................................................................................ v 

ABSTRAKS1 .................................................................................................... vii 

ABSTRACT ....................................................................................................... viii 

DAFTAR ISI ...................................................................................................... ix 

DAFTAR TABEL .............................................................................................. xi 

DAFTAR GAMBAR ........................................................................................ xii 

DAFTAR LAMPIRAN .................................................................................... xiii 

BAB I  PENDAHULUAN .................................................................................. 1 

1.1 Latar Belakang ....................................................................................... 1 

1.2 Ruang Lingkup ....................................................................................... 6 

1.3 Rumusan Masalah .................................................................................. 7 

1.4 Tujuan Penelitian ................................................................................... 8 

1.5 Manfaat Penelitian ................................................................................. 8 

BAB II TINJAUAN PUSTAKA ....................................................................... 10 

2.1 Manajemen Pemasaran ........................................................................ 10 

2.2 Impulsive Buying .................................................................................. 13 

2.3 Keterlibatan Fashion ............................................................................ 15 

2.4 Motivasi Belanja Hedonis .................................................................... 18 

2.5 Gaya Hidup .......................................................................................... 22 

2.6 Potongan Harga .................................................................................... 25 

2.7 Penelitian Terdahulu ............................................................................ 27 

2.8 Pengaruh Antar Variabel ...................................................................... 30 

2.9 Kerangka Pemikiran Teoritis ............................................................... 33 

2.10 Hipotesis ............................................................................................ 34 

BAB III METODE PENELITIAN.................................................................... 35 

3.1 Rancangan Penelitian ........................................................................... 35 



 
 
 

xii 

Halaman 

3.2 Variabel Penelitian dan Definisi Operasional Variabel ....................... 35 

3.3 Jenis dan Sumber Data ......................................................................... 38 

3.4 Populasi dan Sampel ............................................................................ 39 

3.5 Pengumpulan Data ............................................................................... 41 

3.6 Uji Instrumen Data ............................................................................... 42 

3.7 Metode Pengolahan Data ..................................................................... 42 

3.8 Analisis Data ........................................................................................ 43 

BAB IV HASIL DAN PEMBAHASAN .......................................................... 49 

4.1 Gambaran Umur Obyek Penelitian ...................................................... 49 

4.2 Karakteristik Responden ...................................................................... 52 

4.3 Deskripsi Variabel Penelitian............................................................... 53 

4.4 Hasil Analisis Data .............................................................................. 58 

4.5 Pembahasan .......................................................................................... 66 

BAB V KESIMPULAN DAN SARAN ............................................................ 71 

5.1 Kesimpulan .......................................................................................... 71 

5.2 Saran .................................................................................................... 72 

DAFTAR PUSTAKA ...........................................................................................  

LAMPIRAN ..........................................................................................................  



 
 
 

xiii 

DAFTAR TABEL 

Halaman 

Tabel 1.1 Data Pertumbuhan Ritel Indonesia ..................................................... 1 

Tabel 1.2 Data Penjualan Toko Dressy Kudus Tahun 2018-2022 ...................... 5 

Tabel 4.1 Usia Responden................................................................................. 52 

Tabel 4.2 Minimal Belanja ................................................................................ 52 

Tabel 4.3 Keterlibatan Fashion ......................................................................... 53 

Tabel 4.4 Motivasi Belanja Hedonis ................................................................. 54 

Tabel 4.5 Gaya Hidup ....................................................................................... 55 

Tabel 4.6 Potongan Harga ................................................................................. 56 

Tabel 4.7 Impulsive Buying ............................................................................... 57 

Tabel 4.8 Hasil Uji Validitas ............................................................................. 58 

Tabel 4.9 Hasil Uji Reliabilitas ......................................................................... 59 

Tabel 4.10 Hasil Uji Normalitas ....................................................................... 60 

Tabel 4.11 Hasil Uji Multikolinieritas .............................................................. 61 

Tabel 4.12 Hasil Uji Heterokedastisitas ............................................................ 61 

Tabel 4.13 Hasil Analisis Regresi Liniear Berganda ........................................ 62 

Tabel 4.14 Hasil Uji t (Parsial) ......................................................................... 64 

Tabel 4.15 Hasil Uji F (Simultan) ..................................................................... 65 

Tabel 4.16 Hasil Pengujian Koefisien Determinasi .......................................... 66 

 

 

  



 
 
 

xiv 

DAFTAR GAMBAR  

Halaman 

Gambar 2.1 Kerangka Pemikiran Teoritis ............................................................ 27 

 

 

 

 

  



 
 
 

xv 

DAFTAR LAMPIRAN  

Halaman 

Lampiran 1 Kuesioner Penelitian ..................................................................... 80 

Lampiran 2 Tabulasi Penelitian ....................................................................... 86 

Lampiran 3 Output SPSS ............................................................................... 102 

Lampiran 4 Tabel R, Tabel F, Tabel t ............................................................ 133 

Lampiran 5 Surat Pengantar dan Balasan penelitian, Dokumentasi .............. 103 

 

 

 

 

 

 

 

 


