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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Pengaruh Kualitas Produk, Citra
Merek, Kepuasan Konsumen dan Persepsi Harga Terhadap Minat Beli Ulang
Pengguna Skincare Ms Glow (Studi Pada Mahasiswa Universitas Muria Kudus).
Metode yang digunakan ialah deskriptif kuantitatif. Sampel yang digunakan
dalam penelitian adalah 96 responden mahasiswa Universitas Muria Kudus dan
pengambilan sampel menggunakan teknik metode purposive sampling. Teknik
pengumpulan data yang digunakan dalam penelitian ini adalah kuesioner yang
diolah menggunakan SPSS wversi 26. Hasil penelitian menunjukkan bahwa
Kualitas Produk berpengaruh positif signifikan terhadap minat beli ulang skincare
MS Glow pada mahasiswa Universitas Muria Kudus, Citra Merek berpengaruh
postif signifikan terhadap minat beli ulang skincare MS Glow pada mahasiswa
Universitas Muria Kudus, Kepuasan Konsumen tidak berpengaruh terhadap minat
beli ulang skincare MS Glow pada mahasiswa Universitas Muria Kudus, Persepsi
Harga berpengaruh positif terhadap minat beli ulang skincare MS Glow pada
mahasiswa Universitas Muria Kudus. Kualitas Produk, Citra Merek, Kepuasan
Konsumen dan Persepsi Harga berpengaruh secara simultan terhadap minat beli
ulang skincare MS Glow pada mahasiswa Universitas Muria Kudus.

Kata Kunci: Kualitas Produk, Citra Merek, Kepuasan Konsumen, Persepsi
Harga, Minat Beli Ulang
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ABSTRACT

This research aims to analyze the influence of product quality, brand image,
consumer satisfaction and price perception on repurchase intentions of Ms Glow
skincare users (Study of Muria Kudus University students). The method used is
descriptive quantitative. The sample used in the research was 96 Muria Kudus
University student respondents and sampling used a purposive sampling method.
The data collection technique used in this research was a questionnaire processed
using SPSS version 26. The results of the study showed that Product Quality had a
significant positive effect on interest in repurchasing MS Glow skincare among
Muria Kudus University students, Brand Image had a significant positive effect on
interest in repurchasing MS Glow skincare Glow among Muria Kudus University
students, Consumer Satisfaction has no effect on interest in repurchasing MS
Glow skincare among Muria Kudus University students, Price Perception has a
positive effect on interest in repurchasing MS Glow skincare among Muria Kudus
University students. Product Quality, Brand Image, Consumer Satisfaction and
Price Perception simultaneously influence the interest in repurchasing MS Glow
skincare among Muria Kudus University students.

Keywords: Product Quality, Brand Image, Consumer Satisfaction, Price
Perception, Repurchase Intention
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