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ABSTRAK 

Penelitian ini memiliki tujuan untuk menganalisis pengaruh profitabilitas, 

likuiditas, dan growth rate terhadap kebijakan dividen yang dimoderasi oleh ukuran 

perusahaan pada perusahaan manufaktur sektor industri barang konsumsi yang terdaftar di 

BEI periode 2019-2022. Penelitian ini termasuk sebagai jenis penelitian kuantitatif. Data 

yang digunakan dalam penelitian ini adalah data sekunder. Populasi dalam penelitian ini 

sebanyak 113 perusahaan dan menggunakan teknik purposive sampling sehingga didapat 

sampel sebanyak 22. Penelitian ini menggunakan program software Smart PLS versi 

4.1.0.3. Berdasarkan hasil penelitian dapat disimpulkan bahwa profitabilitas berpengaruh 

positif dan signifikan terhadap kebijakan dividen, likuiditas berpengaruh negatif dan tidak 

signifikan terhadap kebijakan dividen, growth rate berpengaruh negatif dan signifikan 

terhadap kebijakan dividen. Ukuran perusahaan berpengaruh positif tetapi tidak signifikan 

dalam memoderasi hubungan profitabilitas terhadap kebijakan dividen. Ukuran perusahaan 

berpengaruh negatif dan signifikan dalam memoderasi hubungan likuiditas terhadap 

kebijakan dividen. Ukuran perusahaan berpengaruh negatif tetapi tidak signifikan dalam 

memoderasi hubungan growth rate terhadap kebijakan dividen.  

 



 

viii 
 

Kata kunci: Profitabilitas, Likuiditas, Growth Rate, Kebijakan Dividen, 

Ukuran Perusahaan 

THE INFLUENCE OF PROFITABILITY, LIQUIDITY, AND 

GROWTH RATE ON DIVIDEND POLICY WHICH IS MODERATE BY 

COMPANY SIZE IN MANUFACTURING COMPANIES IN THE 

CONSUMPTION GOODS INDUSTRY SECTOR LISTED ON THE BEI FOR 

THE 2019-2022 PERIOD 

 

DEVI PUSPITASARI 

NIM. 202011281 

 

Dosen Pembimbing :  1.  Dr. Dwi Soegiarto, S.E., M.M 

                                    2.   Indah Dwi Prasetyaningrum, S.E., M.M 

 

UNIVERSITAS MURIA KUDUS 

FAKULTY OF ECONOMICS AND BUSINESS 

STUDY PROGRAM OF MANAGAMENT 

 

 

ABSTRACT 

 

This study aims to analyze the influence of profitability, liquidity, and growth rate 

on dividend policy, moderated by firm size in manufacturing companies in the consumer 

goods industry sector listed on the Indonesia Stock Exchange (IDX) for the period 2019-

2022. This research falls under the category of quantitative research. The data used in this 

study are secondary data. The population in this study consists of 61 companies, and the 

sampling technique used is purposive sampling, resulting in a sample size of 21 companies. 

This study utilizes the Smart PLS software version 4.1.0.3. Based on the results of the study, 

it can be concluded that profitability has a positive and significant effect on dividend policy, 

liquidity has a negative and not significant effect on dividend policy, and growth rate has 

a negative and significant effect on dividend policy. Firm size has a positive but not 

significant effect in moderating the relationship between profitability and dividend policy. 

Firm size has a negative and significant effect in moderating the relationship between 

liquidity and dividend policy. Firm size has a negative but not significant effect in 

moderating the relationship between growth rate and dividend policy. 
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