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choice, everyone has equal opportunity, but the problem is… what is your 

choice?” (Alffy Rev) 
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ABSTRAKSI  

 

Penelitian ini dilakukan untuk mengetahui pengaruh persepsi kemudahan dan 

persepsi kegunaan terhadap minat beli melalui E-WOM sebagai variabel 

intervening pada pengguna aplikasi Grabfood. Metode penelitian ini adalah 

deskriptif kuantitatif. Penelitian ini menggunakan purposive sampling dengan 

jumlah sampel sebanyak 161 responden. Alat analisis yang digunakan adalah 

AMOS 24.0. Hasil penelitian menunjukkan bahwa Perceived Ease berpengaruh 

positif dan signifikan terhadap E-WOM, Perceived Usefulness berpengaruh positif 

dan signifikan terhadap E-WOM, Perceived Ease berpengaruh positif dan 

signifikan terhadap Purchase Intention, Perceived Usefulness berpengaruh positif 

dan signifikan terhadap Purchase Intention, E-WOM berpengaruh positif dan 

signifikan terhadap Purchase Intention. E-WOM tidak dapat dijadikan variabel 

intervening karena pengaruhnya lemah antara persepsi kemudahan dengan E-

WOM.  

 

Kata Kunci : Kemudahan, Persepsi Kemanfaatan, E-WOM, Minat Beli, 

Grabfood.  
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ABSTRACT  

 

This study was conducted to determine the effect of perceived ease and perceived 

usefulness on purchase intention through E-WOM as an intervening variable on 

Grabfood application users. This research method is quantitative descriptive. This 

study uses purposive sampling with a sample size of 161 respondents. The analysis 

tool used is AMOS 24.0. The results of the study indicate that Perceived Ease has 

a positive and significant effect on E-WOM, Perceived Usefulness has a positive 

and significant effect on E-WOM, Perceived Ease has a positive and significant 

effect on Purchase Intention, Perceived Usefulness has a positive and significant 

effect on Purchase Intention, E-WOM has a positive and significant effect on 

Purchase Intention. E-WOM cannot be an intervening variable because its influence 

is weak between perceived ease and E-WOM. 

 

Keywords: Perceived Ease, Perceived Usefulness, E-WOM, Purchase 

Intention, Grabfood. 
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