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ABSTRAK  

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, brand trust dan 

citra merek terhadap loyalitas konsumen dengan kepuasan konsumen sepatu adidas 

sebagai variabel intervening di kapubaten jepara. Teknik pengumpulan data dengan 

jumlah sampel sebanyak 135 responden dengan menggunakan Teknik Non-Probability 

Sampling dengan metode Purposive Sampling. Penelitian ini menggunakan metode 

analisis Structure Equation Modeling. Hasil penelitian menunjjukan bahwa (1) Kualitas 

produk berpengaruh positif dan signifikan terhadap loyalitas konsumen (2) Brand 

trust berpengaruh positif dan signifikan terhadap loyalitas konsumen (3) Citra 

merek berpengaruh positif dan signifikan terhadap loyalitas  konsumen (4) kualitas 

produk berpengaruh positif dan signifikan terhadap kepuasan konsumen (5) Brand 

trust berpengaruh positif dan signifikan terhadap kepuasan konsumen (6) Citra 

merek berpengaruh positif dan signifikan terhadap kepuasan konsumen (7) 

Kepuasan konsumen berpengaruh positif dan signifikan terhadap loyalitas 

konsumen. 

 

Kata Kunci : Kualitas Produk, Brand Trust, Citra Merek, Loyalitas 

Konsumen, Kepuasan Konsumen.  
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ABSTRACT 

This research aims to analyze the influence of product quality, brand trust and 

brand image on consumer loyalty with consumer satisfaction with Adidas shoes as 

an intervening variable in Jepara Regency. The data collection technique with a 

sample size of 135 respondents used the Non-Probability Sampling Technique 

with the Purposive Sampling method. This research uses the Structure Equation 

Modeling analysis method. The research results show that (1) Product quality has 

a positive and significant effect on consumer loyalty (2) Brand trust has a positive 

and significant effect on consumer loyalty (3) Brand image has a positive and 

significant effect on consumer loyalty (4) product quality has a positive and 

significant effect on consumer satisfaction (5) Brand trust has a positive and 

significant effect on consumer satisfaction (6) Brand image has a positive and 

significant effect on consumer satisfaction (7) Consumer satisfaction has a 

positive and significant effect on consumer loyalty.  

 

Keywords: Product Quality, Brand Trust, Brand Image, Consumer Loyalty, 
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