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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Iklan Media Elektronik,
Brand Ambassador, Korean Wave, Brand Image, dan Electronic Word Of Mouth
(E-Wom) Terhadap Minat Beli (Studi Pada Konsumen Produk Scarlett Whitening
Di Kudus). Penelitian ini menggunakan pendekatan kuantitatif dengan jenis
penelitian deskriptif dan asosiatif kausal. Sampel sebanyak 60 responden diambil
dengan metode purposive sampling dan data diolah menggunakan SPSS versi 29.
Hasil penelitian menunjukkan bahwa secara parsial lklan Media Elektronik
berpengaruh positif dan signifikan terhadap minat beli, Brand Ambassador tidak
berpengaruh signifikan terhadap minat beli, Korean Wave tidak berpengaruh
signifikan terhadap minat beli, Brand Image berpengaruh positif dan signifikan
terhadap minat beli, Electronic Word of Mouth berpengaruh positif dan signifikan
terhadap minat beli. Secara simultan Iklan Media Elektronik, Brand Ambassador,
Korean Wave, Brand Image, dan Electronic Word of Mouth berpengaruh
signifikan terhadap minat beli.

Kata Kunci: Iklan Media Elektronik, Brand Ambassador, Korean Wave,
Brand Image, Electronic Word of Mouth, Minat Beli
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ABSTRACT

This study aims to analyze the influence of Electronic Media Advertising, Brand
Ambassador, Korean Wave, Brand Image, and Electronic Word Of Mouth (E-
Wom) on Purchase intention (Study on Consumers of Scarlett Whitening Products
in Kudus). This study uses a gquantitative approach with descriptive and causal
associative research types. A sample of 60 respondents was taken using the
purposive sampling method and the data was processed using SPSS version 29.
The results of the study indicate that partially Electronic Media Advertising has a
positive and significant effect on purchase intention, Brand Ambassador does not
have a significant effect on Purchase intention, Korean Wave does not have a
significant effect on Purchase intention, Brand Image has a positive and
significant effect on Purchase intention, Electronic Word of Mouth has a positive
and significant effect on intention. Simultaneously Electronic Media Advertising,
Brand Ambassador, Korean Wave, Brand Image, and Electronic Word of Mouth
have a significant effect on purchase intention.

Keywords: Electronic Media Advertising, Brand Ambassador, Korean Wave,
Brand Image, Electronic Word of Mout, Purchase Intention



DAFTAR 1Sl

Halaman

HALAMAN JUDUL ....cooiiiiiiiiceee e [
HALAMAN PERSETUJUAN ..ot i
HALAMAN PENGESAHAN .......coo e i
MOTTO DAN PERSEMBAHAN......ccoiiiiie e i
KATA PENGANTAR ..ottt sttt eese s Y
ABSTRAKSI ...ttt ettt nne s viii
ABSTRACT L.t e e aa e e e et e e e e e na e e IX
DAFTAR ISL...oo ettt e e X
DAFTAR TABEL ....oooviiiiice e Xiii
DAFTAR GAMBAR ......ootiitiit ettt Xiv
BAB | PENDAHULUAN ... ..o 1
1.1 Latar BelaKang ..ot 1
1.2 RUANG LINGKUP ...ttt nna s 12
1.3 RUMUSAN MaSAIAN ....cueiiiiiiiiiiiiceee e s 12
1.4 Tujuan Penelitian......ccooi i 13
1.5 Manfaat Penelitian.........ceoveieeieiie et 14
BAB Il TINJAUAN PUSTAKA ... ...ttt 16
0 R IV o o T T =T o PSSR 16
2.1.1 Perilaku KONSUMEN ..........oiiiiiiieiie e 16

2.1.2 MiINAt Bell ..cveeeiieciece e 17

2.1.3 Iklan Media EIeKtronik .............ccccovviiiiiinnie i 20

2.1.4 Brand AmDasSador ........cccoiveieiiiiiieieie et 22

2.1.5 KOrean WaVE. ........cocueiiiieiiiiiieiie ettt 25

2.1.6 Brand IMAGE ......coveeeiiiieiie ittt st 27

2.1.7 Electronic Word of Mouth (E-WOM)........cccocviiiiiiiiiiieienn, 30

2.2 Penelitian Terdahulu ... 32
2.3 Pengaruh Antar Variabel ... 37
2.3.1 Pengaruh Iklan Media Elektronik terhadap Minat Beli .............. 37



Halaman

2.3.2 Pengaruh Brand Ambassador terhadap Minat Beli..................... 37
2.3.3 Pengaruh Korean Wave terhadap Minat Beli.................ccccuene..n. 38
2.3.4 Pengaruh Brand Image terhadap Minat Beli .............cccceeveeneen. 39
2.3.5 Pengaruh Electronic word of mouth (e-wom) terhadap Minat Beli 40

2.4 Kerangka Pemikiran TEONILIS ....covuerverieiieiiiie e 40
2.5 Hipotesis Penelitian.........ccovieeiieieeisiiie e 41
BAB 11l METODE PENELITIAN ..ottt 43
3.1 Rancangan Penelitian .............cccoveiiiiiiniiiiieie e 43
3.2 Variabel Penelitain dan Operasional Variabel ...............cccooniiinnnnn 43
3.3 Jenis dan SUMDEr Data .........cccevereieieneiisisceieie e 47
3.4 Populasi dan Sampel ... 48
3.5 Teknik Pengumpulan Data.............cccoeiiiiniiinieieese e 51
3.6 Pengolanan Data........ccccuuiiieiiieieieic e 52
3.7 Uji Instrumen Penelitian.............cccooveieeiieiieiieie e sie e sre e 53
3.8 ANANISIS DALA .....o.veiveiieiiiiiiaii et be b 54
BAB IV HASIL DAN PEMBAHASAN ..o 61
4.1 Gambaran Umum Obyek Penelitian ...........cccccoieiiiiniiiniiiiisieenn 61
4.2 Penyajian Data........ccccceiieeiiiiieiiec et 62
4.2.1 Deskripsi RESPONTEN ........ccocivviiiieieciieie et 62
4.2.2 Tanggapan Responden tentang Variabel .............cccooviiiniennnn. 63

4.3 Uji Instrumen PenelITIAN. .........coveiviiiiiiiiisieeeee e 67
4.3.1 UJi ValiditaS......ccoeeiieiieiicc e 67
4.3.2 Uji RElabIlItas ...ccveeveiieiie et 69

A4 ANALISIS DALA ....ovveeeeeiiiieeie e ste e e sss e e e sneanaesnaesneeneeereeeeans 69
4.4.1 Uji ASUMST KIBSIK.....cviiiiiiiiiiiiiiesieeeese e 70
4.4.2 Analisis Regresi Linier Berganda..........ccccoeveveiiieiiieiieciienne, 74
4.4.3 UjJi HIPOESIS ....veeiieiie ettt 76

4.5 PembaNaSaN ........cccoiiiiiiee e 81
4.5.1 Pengaruh lklan media elektronik Terhadap Minat Beli.............. 81
4.5.2 Pengaruh Brand Ambassador terhadap Minat beli ..................... 81

Xi



Halaman

4.5.3 Pengaruh Korean wave terhadap Minat Beli ............cc.cccoveeenn. 83
4.5.4 Pengaruh Brand Image terhadap Minat Beli .............cccceeveneen. 84
4.5.5 Pengaruh Electronic Word of Mouth Terhadap Minat beli......... 85

4.5.6 Pengaruh Iklan media elektronik, Brand ambassador, korean wave,
brand image, dan electronic word of mouth terhadap minat beli 86

BAB V KESIMPULAN DAN SARAN .....ccoiitieiiiieiieieeese e 87
5.1 KeSIMPUIAN......ociiiieceee et 87
5.2 SAIAN ...ttt bbb ae ettt nee e 88

DAFTAR PUSTAKA ettt 90

LAMPIRAN ettt ettt bttt neanesn e ane s 95

Xii



Tabel 1.
Tabel 1.
Tabel 1.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

Halaman
1 10 Top Brand Skincare Periode April-Juni 2022...........cccceovevennee. 3
2 Total Penjualan Scarlett Whitening Tahun 2019-2022................... 4
3 Daftar Peringkat Brand Reputation Boygroup K-pop 2023............ 8
1 SKalA LIKEIT...veiiieieieieee et 52
2 Tingkat Relabilitas ..ccveveieeiieie et 54
1 Data Berdasarkan Jenis Kelamin .........cccooevvviiiieninininceen, 62
2 Data Berdasarkan UsSIa..........cccooveiereiininiinienienesinee e 62
3 Data Berdasarkan Pembelian ...........cccccoovviiiiiiieninieee e 63
4 Data Jawaban Responden Variabel Iklan Media Elektronik ......... 63
5 Data Jawaban Responden Variabel Brand Ambassador................ 64
6 Data Jawaban Responden Variabel Korean Wave............c..cc......... 65
7 Data jawaban responden Variabel Brand Image...............ccccuvenene. 66
8 Data Jawaban Responden Variabel Electronic Word of Mouth...... 66
9 Data Jawaban Responden Variabel Minat Beli..........cccccocvevvennnnne. 67
10 Hasil Uji Validitas............coveieiieiieiciic et nie e 68
11 Hasil Uji Reliabilitas............cccoovveiieiiiiciece e 69
12 Hasil Uji NOrmalitas ..........cccoocoviiiiiiiiiiice s 70
13 Hasil Uji MUltiIKOINIErTtas ..........ccoviiiiiiieice e, 71
14 Hasil Uji AULOKOIEIASI ..........c.ccoveiiiiiiiciiee e 73
15 Hasil Uji HeteroskedastiSitas ...........cccoeveerieiieieeiiesieseesie e 74
16 Hasil Uji Regresi Linier Berganda...........cccccooeieiiieniincniennenen, 75
17 Hasil Uji STatiStIK T.....cooveieiieicciee e 77
18 Hasil Uji Statistik F......ccoeieiieiiiiiciciiiie e 79
19 Hasil Olah Data Koefisien Determinasi........c.cccoceveervrenveeneennen. 80

Xiii



DAFTAR GAMBAR

Halaman
Gambar 1. 1 Data Penjualan Scarlett Whitening 2022-2023 ..............ccccvene.e. 5
Gambar 1. 2 Brand Ambassador Scarlett Whitening 2021-2024 .................... 6
Gambar 1. 3 20 Negara dengan jumlah Fans K-Pop Terbanyak ..................... 9
Gambar 2. 1 Kerangka Pemikiran TEOITIS .........c.coeveieieieiiniiese e, 41

Xiv



