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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh orientasi kewirausahaan, 

orientasi pasar, model rasional dan penyerapan pengetahuan terhadap inovasi 

usaha kedai kopi di Kabupaten Kudus. Populasi penelitian ini adalah 52 pelaku 

usaha kedai kopi di Kabupaten Kudus, teknik pengambilan sampel dalam 

penelitian ini menggunakan teknik purposive sampling sehingga didapatkan 47 

sampel. Analisis pengujian pada penelitian ini menggunakan uji asumsi klasik, uji 

validitas, dan reabilitas. Analisis data yang digunakan adalah analisa regresi linear 

berganda, uji hipotesis dan analisis koefisien determinasi. Hasil penelitian 

menunjukkan bahwa orientasi kewirausahaan berpengaruh positif secara 

signifikan terhadap inovasi usaha kedai kopi di Kabupaten Kudus, orientasi pasar 

berpengaruh positif secara signifikan terhadap inovasi usaha kedai kopi di 

Kabupaten Kudus, model rasional berpengaruh positif secara signifikan terhadap 

inovasi usaha kedai kopi di Kabupaten Kudus, penyerapan pengetahuan 

berpengaruh positif secara signifikan terhadap inovasi usaha kedai kopi di 

Kabupaten Kudus, dan orientasi kewirausahaan, orientasi pasar, model rasional 

dan penyerapan pengetahuan berpengaruh positif secara signifikan terhadap 

inovasi usaha kedai kopi di Kabupaten Kudus. 

 

Kata Kunci : Orientasi Kewirausahaan, Orientasi Pasar, Model Rasional, 

Penyerapan Pengetahuan, Inovasi Usaha 
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ABSTRACT 

This research aims to analyze the influence of entrepreneurial orientation, market 

orientation, rational models and knowledge absorption on coffee shop business 

innovation in Kudus Regency. The population of this study was 52 coffee shop 

entrepreneurs in Kudus Regency. The sampling technique in this study used a 

purposive sampling technique so that 47 samples were obtained. The test analysis 

in this research uses classic assumption tests, validity and reliability tests. The 

data analysis used is multiple linear regression analysis, hypothesis testing and 

coefficient of determination analysis. The results of the research show that 

entrepreneurial orientation has a significant positive effect on coffee shop 

business innovation in Kudus Regency, market orientation has a significant 

positive effect on coffee shop business innovation in Kudus Regency, the rational 

model has a significant positive effect on coffee shop business innovation in 

Kudus Regency, absorption knowledge has a significant positive effect on coffee 

shop business innovation in Kudus Regency, and entrepreneurial orientation, 

market orientation, rational models and knowledge absorption have a significant 

positive effect on coffee shop business innovation in Kudus Regency. 

 

Keywords: Entrepreneurial Orientation, Market Orientation, Rational Model, 

Knowledge Absorption, Business Innovation 
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