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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh store atmosphere, brand 

image, product quality dan customer experience terhadap minat beli ulang. 

Metode penelitian yang digunakan adalah metode kuantitatif. Teknik 

pengumpulan data yang digunakan dengan membagikan kuesioner kepada 100 

responden yang telah membeli 3 kali di 3 bulan terakhir di Mixue Sosrokartono 

Kudus. Metode pengambilan sampel dalam penelitian ini adalah teknik non 

probability sampling, dengan jenis sampling purposive. Metode analisis yang 

digunakan dalam penelitian ini adalah uji validitas, uji reabilitas, uji asumsi 

klasik, analisis regresi linier berganda, uji t, uji f, dan koefiasien determinasi. 

Hasil penelitian ini menunjukkan bahwa secara parsial store atmosphere, brand 

image, product quality dan customer experience berpengaruh positif dan 

signifikan terhadap minat beli ulang. Sedangkan secara simultan store 

atmosphere, brand image, product quality dan customer experience berpengaruh 

terhadap minat beli ulang. 

 

Kata kunci : Store Atmosphere, Brand Image, Product Quality, Customer 

Experience, Minat Beli Ulang 
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ABSTRACT 

This research aims to analyze the influence of store atmosphere, brand image, 

product quality and customer experience on repeat purchase interest. The 

research method used is a quantitative method. The data collection technique 

used was by distributing questionnaires to 100 respondents who had purchased 3 

times in the last 3 months at Mixue Sosrokartono Kudus. The sampling method in 

this research is a non-probability sampling technique, with purposive sampling 

type. The analytical methods used in this research are validity test, reliability test, 

classical assumption test, multiple linear regression analysis, t test, f test, and 

coefficient of determination. The results of this study indicate that partially store 

atmosphere, brand image, product quality and customer experience have a 

positive and significant effect on repurchase interest. While simultaneously store 

atmosphere, brand image, product quality and customer experience have an effect 

on repurchase interest. 
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