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ABSTRAK

Penelitian ini bertujuan untuk mengalisis pengaruh green marketing dan brand image
terhadap customer loyalty melalui customer satisfaction pada Godongsalam Ecoprint
Kudus. Penelitian ini menggunakan metode kuantitatif dengan jumlah responden
sebanyak 105 orang dan menggunakan Teknik purposive sampling. Hasil penelitian
menunjukkan bahwa green marketing dan brand image berpengaruh positif dan
signifikan terhadap customer satisfaction pada konsumen Godongsalam Ecoprint Kudus,
green marketing dan brand image berpengaruh positif dan signifikan terhadap customer
loyalty pada konsumen Godongsalam Ecoprint Kudus, customer satisfaction berpengaruh
positif dan signifikan terhadap customer loyalty pada konsumen Godongsalam Ecoprint
Kudus. Customer satisfaction tidak dapat memediasi green marketing dan brand image
terhadap customer loyalty pada konsumen Godongsalam Ecoprint Kudus.

Kata kunci: Green marketing, brand image, customer satisfaction, customer loyalty
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THE INFLUENCE OF GREEN MARKETING AND BRAND IMAGE ON
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ABSTRACT

This research aims to analyze the influence of green marketing and brand image on
customer loyalty through customer satisfaction at Godongsalam Ecoprint Kudus. This
research used a quantitative method with a total of 105 respondents and used a purposive
sampling technique. The results of the research show that green marketing and brand
image have a positive and significant effect on customer satisfaction in Godongsalam
Ecoprint Kudus consumers, green marketing and brand image have a positive and
significant effect on customer loyalty in Godongsalam Ecoprint Kudus consumers,
customer satisfaction has a positive and significant effect on customer loyalty in
Godongsalam Ecoprint Kudus consumers. Customer satisfaction cannot mediate green
marketing and brand image on customer loyalty among Godongsalam Ecoprint Kudus
consumers.

Keywords: Green marketing, brand image, customer satisfaction, customer loyalty
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