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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial, pengetahuan
kewirausahaan terhadap minat berwirausaha melalui self efficacy pada mahasiswa
manajemen fakultas ekonomi bisnis Universitas Muria Kudus angkatan 2020.
Penelitian ini menggunakan teknik pengambilan sampel secara purposive
sampling yaitu mahasiswa prodi manajemen angkatan 2020 Universitas Muria
Kudus yang telah mengambil keterampilan wajib kewirausahaan. Jumlah sampel
penelitian ini yaitu sebanyak 136 responden. Teknik analisis data yang digunakan
dalam penelitian ini adalah Structural Equation Modeling menggunakan alat
analisis AMOS (Analysis of Moment Structures). Hasil penelitian ini
menunjukkan bahwa (1) Media sosial berpengaruh positif dan signifikan terhadap
minat berwirausaha mahasiswa Manajemen Universitas Muria Kudus Angkatan
2020; (2) Pengetahuan kewirausahaan berpengaruh positif dan signifikan terhadap
minat berwirausaha mahasiswa Manajemen Universitas Muria Kudus Angkatan
2020; (3) Media sosial berpengaruh positif dan signifikan terhadap self efficacy
mahasiswa Manajemen Universitas Muria Kudus Angkatan 2020; (4)
Pengetahuan kewirausahaan berpengaruh positif dan signifikan terhadap self
efficacy mahasiswa Manajemen Universitas Muria Kudus Angkatan 2020; (5) Self
efficacy berpengaruh positif dan signifikan terhadap minat berwirausaha
mahasiswa Manajemen Universitas Muria Kudus Angkatan 2020.

Kata kunci : media sosial, pengetahuan kewirausahaan, self efficacy, minat
bewirausaha
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THE INFLUENCE OF SOCIAL MEDIA, ENTREPRENEURIAL
KNOWLEDGE, ON INTEREST IN ENTREPRENEURSHIP, THROUGH
SELF EFFICACY IN MANAGEMENT STUDENTS FACULTY OF
BUSINESS ECONOMICS MURIA KUDUS UNIVERSITY Batch 2020
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ABSTRACT

This research aims to determine the influence of social media, entrepreneurial
knowledge on interest in entrepreneurship through self-efficacy in management
students at the Faculty of Business Economics, Muria Kudus University class
2020. This research uses a purposive sampling technique, namely management
study program students class 2020 at Muria Kudus University who have taken
mandatory entrepreneurial skills. The total sample for this research was 136
respondents. The data analysis technique used in this research is Structural
Equation Modeling using the AMOS (Analysis of Moment Structures) analysis
tool. The results of this research show that (1) social media has a positive and
significant effect on the entrepreneurial interest of Management students at Muria
Kudus University Class of 2020; (2) Knowledge of entrepreneurship has a positive
and significant effect on the interest in entrepreneurship of Management students
at Muria Kudus University Class of 2020, (3) Social media has a positive and
significant effect on the self-efficacy of Management students at Muria Kudus
University Class of 2020, (4) Entrepreneurship knowledge has a positive and
significant effect on the self-efficacy of Management students at Muria Kudus
University Class of 2020, (5) Self-efficacy has a positive and significant effect on
the interest in entrepreneurship of Management students at Muria Kudus
University Class of 2020.

Keywords: social media, entrepreneurial knowledge, self-efficacy, interest in
entrepreneurship
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