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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi harga, 

promosi, citra merek dan kepercayaan terhadap minat beli mobil Nissan di 

Kabupaten Kudus. Penelitian ini menggunakan pendekatan kuantitatif dengan jenis 

penelitian deskriptif dan asosiatif kausal. Pada penelitian ini metode Purposive 

Sampling digunakan untuk mendapatkan sampel sebanyak 100 responden dengan 

olah data menggunakan SPSS versi 26. Pengolahan data menggunakan editing, 

coding, scoring dan tabulating. Uji instrumen menggunakan validitas dan 

reliabilitas. Analisis data meliputi statistik deskriptif, asumsi klasik; 

(multikolinieritas, autokorelasi, heteroskedastisitas, normalitas), regresi linier 

berganda, dan uji hipotesis; (uji t, uji F dan Uji R2). Hasil penelitian menunjukkan 

bahwa secara parsial (1) persepsi harga tidak berpengaruh terhadap minat beli; (2) 

promosi berpengaruh positif tidak signifikan terhadap minat beli; (3) citra merek 

berpengaruh positif dan signifikan terhadap minat beli; (4) kepercayaan 

berpengaruh positif dan signifikan terhadap minat beli. 

 

Kata Kunci: Persepsi Harga, Promosi, Citra Merek, Kepercayaan, Minat Beli 
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ABSTRACTION 

This research aims to analyze the influence of price perception, promotion, 

brand image and trust on interest in buying Nissan cars in Kudus Regency. This 

research uses a quantitative approach with descriptive and causal associative 

research types. In this research, the Purposive Sampling method was used to obtain 

a sample of 100 respondents by processing the data using SPSS version 26. Data 

processing used editing, coding, scoring and tabulating. Test the instrument using 

validity and reliability. Data analysis includes descriptive statistics, classical 

assumptions; (multicollinearity, autocorrelation, heteroscedasticity, normality), 

multiple linear regression, and hypothesis testing; (t test, F test and R2 test). The 

research results show that partially (1) price perception has no effect on buying 

interest; (2) promotion has an insignificant positive effect on purchasing interest; 

(3) brand image has a positive and significant effect on purchasing interest; (4) 

trust has a positive and significant effect on buying interest. 
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