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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Profitabilitas dan 

Earning Management terhadap Firm Value dengan variabel moderasi GCG. 

Populasi dari penelitian ini adalah perusahaan sektor industri manufaktur yang 

terdaftar di Bursa Efek Indonesia periode 2018-2022. Sampel dipilih menggunakan 

metode purposive sampling berjumlah 27 perusahaan. Analisis data yang digunakan 

dalam penelitian ini yaitu analisis statistik deskriptif dan path analysis dengan 

software IBM SPSS Statistics versi 26. Hasil penelitian sebagai berikut: 1) 

Profitabilitas berpengaruh negatif dan signifikan terhadap Firm Value, 2) Earning 

Management berpengaruh positif dan signifikan terhadap Firm Value, 3) Good 

Corporate Governance memperkuat pengaruh Profitabilitas terhadap Firm Value, 

4) Good Corporate Governance memperlemah pengaruh Earning Management 

terhadap Firm Value. 

 

Kata Kunci: Profitabilitas, Earning Management, Firm Value, Good 

Corporate Governance. 
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FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

ABSTRACTION 

This research aims to analyze the influence of Profitability and Earning 

Management on Firm Value with the GCG moderating variable. The population of 

this research is manufacturing industry sector companies listed on the Indonesia 

Stock Exchange for the 2018-2022 period. The sample was selected using a 

purposive sampling method totaling 27 companies. The data analysis used in this 

research is descriptive statistical analysis and path analysis with IBM SPSS 

Statistics version 26 software. The research results are as follows: 1) Profitability 

has a negative and significant effect on Firm Value, 2) Earning Management has a 

positive and significant effect on Firm Value, 3) Good Corporate Governance 

strengthens the influence of Profitability on Firm Value, 4) Good Corporate 

Governance weakens the influence of Earning Management on Firm Value. 

 

Keywords: Profitability, Earning Management, Firm Value, Good 

Corporate Governance. 
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