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RELATIONSHIP BETWEEN SELF-PRESENTATION AND ONLINE
SOCIAL SUPPORT WITH SELF-ESTEEM IN GENERATION Z SOCIAL
MEDIA USERS

ABSTRACT

Social media has now become an inseparable part of everyday life. Social media
has had a major influence on the lives of today's society. The study was conducted
to empirically determine the relationship between self-presentation and online
social support with self-esteem in generation Z social media users. The research
participants involved in this study were 100 generation Z participants who use
social media such as Tiktok, Instagram, Twitter, etc., posting or interacting online
on social media at least twice a week and aged 18-25 years. Data were obtained
using purposive sampling techniques and the tools used to obtain data using the
self-esteem scale, self-presentation scale, and online social support scale. The
results of the correlation coefficient of the three rx12y variables were 0.170 with a
significance level (p) of 0.398 (p>0.05). This shows that the proposed major
hypothesis is rejected, where self-presentation (X1) and online social support (X2)
have no relationship with self-esteem (Y). The results of minor hypothesis 1 are
declared rejected because the coefficient between rx1y is 0.094 (p>0.05), meaning
that there is no relationship between self-presentation and self-esteem in generation
Z social media users. While minor hypothesis 2 is declared rejected, because it
shows the coefficient between rx2y 0.152 (p>0.05), meaning that there is no
relationship between online social support and self-esteem in generation Z social
media users.

Keywords: self-esteem, self-presentation, online social support.
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HUBUNGAN ANTARA SELF-PRESENTATION DAN DUKUNGAN
SOSIAL ONLINE DENGAN SELF-ESTEEM PADA GENERASI Z
PENGGUNA SOSIAL MEDIA

ABSTRAK

Media sosial kini sudah menjadi bagian yang tidak terpisahkan dari kehidupan
sehari-hari. Media sosial telah memberikan pengaruh besar terhadap kehidupan
masyarakat masa kini. Penelitian dilakukan untuk mengetahui secara empiris
hubungan antara self presentation dan dukungan sosial online dengan self-esteem
pada generasi Z pengguna sosial media. Partisipan penelitian yang terlibat dalam
penelitian ini sebanyak 100 partisipan generasi Z pengguna sosial media seperti
Tiktok, instagram, twitter, dll, posting atau interaksi secara online di media sosial
minimal dua kali dalam satu minggu dan berusia 18-25 tahun. Data diperoleh
dengan teknik purposive sampling dan alat yang digunakan untuk memperoleh data
dengan menggunakan skala self esteem, skala self presentation, dan skala dukungan
sosial online. Hasil koefisien korelasi dari ketiga variabel rx12y sebesar 0,170 dengan
taraf signifikansi (p) sebesar 0,398 (p>0,05). Hal ini menunjukkan bahwa hipotesis
mayor yang diajukan ditolak, dimana self presentation (X1) dan dukungan sosial
online (X2) tidak ada hubungan dengan self esteem (). Hasil hipotesis minor 1
dinyatakan ditolak karena besarnya koefisien antara rxiy adalah 0,094 (p>0,05),
artinya tidak ada hubungan antara self presentation dengan self esteem pada
generasi Z pengguna sosial media. Sedangkan hipotesis minor 2 dinyatakan ditolak,
karena menunjukkan besarnya koefisien antara rxoy 0,152 (p>0,05), artinya tidak
ada hubungan antara dukungan sosial online dengan self esteem pada generasi Z
pengguna sosial media.

Kata kunci: self esteem, self presentation, dukungan sosial online.
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