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MOTO

“'If you’re afraid to fail, then you’re probably going to fail”
Kobe Bryant
“I want to show my true self, not how I want to be seen by others”
G-Dragon
“A winner is someone who gets up one more time when he is knocked down”
Kim Hanbin (B.I)
“Those who cannot acknowledge themselves will eventually fail ”

Itachi Uchiha

“Watch your thoughts, they become words.
Watch your words, they become actions.
Watch your actions, they become habits.

Watch your habits, they become character.

Watch your characters, they becomes your destiny”

Jacobus Busono
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