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ABSTRAK

Tujuan penelitian ini adalah menganalisis pengaruh information quality dan
usability terhadap keputusan pembelian melalui kepercayaan konsumen produk
Nadheera pada aplikasi Shopee di Jepara. Pendekatan yang digunakan dalam
penelitian ini adalah pendekatan kuantitatif. Sampel adalah konsumen produk
Nadheera melalui aplikasi Shopee di Jepara yang berjumlah 120 responden. Teknik
pengumpulan data menggunakan metode kuesioner. Teknik analisis data
menggunakan analisis structural equation model (SEM) AMOS. Hasil penelitian
menunjukkan bahwa information quality berpengaruh positif dan signifikan
terhadap kepercayaan pada konsumen produk Nadheera pada aplikasi Shopee di
Jepara. Usability berpengaruh positif dan signifikan terhadap kepercayaan pada
konsumen produk Nadheera pada aplikasi Shopee di Jepara. Information quality
berpengaruh positif dan signifikan terhadap keputusan pembelian pada konsumen
produk Nadheera pada aplikasi Shopee di Jepara. Usability berpengaruh positif dan
signifikan terhadap keputusan pembelian pada konsumen produk Nadheera pada
aplikasi Shopee di Jepara. Kepercayaan tidak berpengaruh terhadap keputusan
pembelian pada konsumen produk Nadheera pada aplikasi Shopee di Jepara.

Kata Kunci : Information Quality, Usability, Kepercayaan Konsumen dan
Keputusan Pembelian.
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The Influence of Information Quality and Usability on Online
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ABSTRACT

This study aimed to examine the impact of information quality and usability
on online purchasing decisions, with consumer trust in Nadheera products on the
Shopee application in Jepara serving as a mediator. A quantitative approach was
employed in this research. The sample consisted of 120 respondents who are
consumers of Nadheera products via the Shopee application in Jepara. Data were
collected using a questionnaire method. The analysis of the data was conducted
using the AMOS structural equation modeling (SEM) technique. The findings reveal
that information quality significantly and positively influences consumer trust in
Nadheera products on the Shopee application in Jepara. Additionally, usability
also has a significant and positive effect on consumer trust in Nadheera products
on the Shopee application in Jepara. Furthermore, information quality positively
and significantly impacts the purchasing decisions of consumers for Nadheera
products on the Shopee application in Jepara, and usability likewise shows a
significant positive effect on these purchasing decisions. However, trust does not
influence the purchasing decisions of consumers regarding Nadheera products on
the Shopee application in Jepara.

Keywords: Information Quality, Usability, Consumer Trust and Purchasing
Decisions.
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