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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS  PROGRAM STUDI MANAJEMEN 

ABSTRAKSI 

 

Tujuan penelitian ini adalah meneliti pengaruh kualitas pelayanan, harga, 

fasilitas, atmosphere dan lokasi terhadap kepuasan pelanggan hotel @Hom Kudus. 

Sampel penelitian sebanyak 120 responden dengan teknik purposive sampling. 

Analisis data menggunakan SPSS-24 dan pengambilan sampel menggunakan 

kuesioner. Hasil penelitian menunjukkan bahwa kualitas pelayanan, harga, fasilitas, 

dan atmosphere tidak berpengaruh terhadap kepuasan pelanggan. Lokasi 

berpengaruh positif dan signifikan terhadap kepuasan pelanggan Hotel @Hom 

Kudus dan secara simultan kualitas pelayanan, harga, fasilitas, atmosphere, dan 

lokasi berpengaruh positif terhadap kepuasan pelanggan Hotel @Hom Kudus. 

 

Kata kunci: kualitas pelayanan, harga, fasilitas, atmosphere, lokasi, 

kepuasan pelanggan. 
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MANAGEMENT 

 

ABSTRACTION 

 

 

The aim of this research is to examine the influence of service quality, price, 

facilities, atmosphere and location on customer satisfaction at the @Hom Kudus 

hotel. The research sample was 120 respondents using purposive sampling 

technique. Data analysis used SPSS-24 and sampling used a questionnaire. The 

research results show that service quality, price, facilities and atmosphere have no 

effect on customer satisfaction. Location has a positive and significant effect on 

customer satisfaction at Hotel @Hom Kudus and simultaneously service quality, 

price, facilities, atmosphere and location have a positive effect on customer 

satisfaction at Hotel @Hom Kudus. 

 

Keywords: service quality, price, facilities, atmosphere, location, customer 

satisfaction. 
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