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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh personal selling dan
brand image terhadap minat beli ulang melalui kepuasan pelanggan sebagai
variabel intervening. Objek penelitian ini adalah Yuniar Distributor Nadheera
Luxury. Populasi penelitian ini adalah seluruh konsumen produk Nadheera
Luxury, dengan teknik pengambilan sampel menggunakan non-probability
sampling dengan menggunakan pendekatan purposive sampling dengan jumlah
sampel sebanyak 140 responden. Teknik analisis data yang digunakan dalam
penelitian ini adalah menggunakan SEM AMOS v.24. Hasil penelitian ini
menunjukkan bahwa: (1) personal selling berpengaruh positif dan tidak signifikan
terhadap minat beli ulang, (2) brand image berpengaruh positif dan signifikan
terhadap minat beli ulang, (3) personal selling berpengaruh positif dan signifikan
terhadap kepuasan pelanggan, (4) brand image berpengaruh positif dan signifikan
terhadap kepuasan pelanggan, (5) kepuasan pelanggan berpengaruh positif dan
signifikan terhadap minat beli ulang, (6) kepuasan pelanggan tidak dapat
memediasi antara personal selling terhadap minat beli ulang, (7) kepuasan
pelanggan dapat memediasi antara brand image terhadap minat beli ulang.

Kata Kunci: Personal Selling, Brand Image, Minat Beli Ulang, Kepuasan
Pelanggan.
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ABSTRACT

The puspose of this study was to determine the effect personal selling and brand
image to repurchasing interest with customer satisfaction as intervening variable.
The object of this study is Yuniar Distributor Nadheera Luxury. The population of
this study is all consumers of Nadheera Luxury products, with a sampling
technique using non-probability sampling using a purposive sampling approach
with a sample size of 140 respondents. The data analysis technique used in this
study is SEM AMOS v.24. The results of this study indicate that: (1) personal
selling has a positive and insignificant effect on repurchase interest, (2) brand
image has a positive and significant effect on repurchase interest, (3) personal
selling has a positive and significant effect on customer satisfaction, (4) brand
image has a positive and significant effect on customer satisfaction, (5) customer
satisfaction has a positive and significant effect on repurchase interest, (6)
customer satisfaction cannot mediate between personal selling and repurchase
interest, (7) customer satisfaction can mediate between brand image and

repurchase interest.

Keywords: Personal Selling, Brand Image, Repurchase Interest, Customer
Satisfaction.
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