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ABSTRAK 
 

Tujuan penelitian ini adalah menganalisis pengaruh review konsumen dan 

persepsi harga terhadap keputusan penggunaan jasa melalui minat beli (studi pada 

Konsumen Aplikasi Telemedicine Alodokter di Kabupaten Kudus). Pendekatan 

penelitian ini adalah pendekatan deskriptif kuantitatif. Sampel adalah 115 

konsumen Aplikasi Telemedicine Alodokter di Kabupaten Kudus dan 

pengambilan sampel menggunakan purposive sampling. Teknik pengumpulan 

data menggunakan angket atau kusioner. Teknik analisis data menggunakan SEM 

AMOS 24. Hasil penelitian menunjukkan bahwa review konsumen berpengaruh 

positif signifikan terhadap minat beli konsumen Aplikasi Telemedicine Alodokter 

di Kabupaten Kudus. Persepsi harga berpengaruh positif signifikan terhadap minat 

beli konsumen Aplikasi Telemedicine Alodokter di Kabupaten Kudus. Review 

konsumen tidak berpengaruh signifikan terhadap keputusan penggunaan jasa 

konsumen Aplikasi Telemedicine Alodokter di Kabupaten Kudus. Persepsi harga 

berpengaruh positif signifikan terhadap keputusan penggunaan jasa konsumen 

Aplikasi Telemedicine Alodokter di Kabupaten Kudus. Minat beli berpengaruh 

positif signifikan terhadap keputusan penggunaan jasa konsumen Aplikasi 

Telemedicine Alodokter di Kabupaten Kudus. Review konsumen berpengaruh 

terhadap keputusan penggunaan jasa melalui minat beli konsumen aplikasi 

Telemedicine Alodokter di Kabupaten Kudus. Persepsi harga berpengaruh 

terhadap keputusan penggunaan jasa melalui minat beli konsumen aplikasi 

Telemedicine Alodokter di Kabupaten Kudus. 

 

Kata Kunci : Review Konsumen, Persepsi Harga, Minat Beli, Keputusan 

Penggunaan Jasa. 
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ABSTRACT 
 

The aim of this research is to analyze the influence of consumer reviews 

and price perceptions on decisions to use services through purchase intention 

(study of consumers of the Alodokter Telemedicine Application in Kudus 

Regency). This research approach is a quantitative descriptive approach. The 

sample was 115 consumers of the Alodokter Telemedicine Application in Kudus 

Regency and the sample was taken using purposive sampling. Data collection 

techniques use questionnaires or questionnaires. The data analysis technique uses 

SEM AMOS 24. The results of the research show that consumer reviews have a 

significant positive effect on consumer buying interest in the Alodokter 

Telemedicine Application in Kudus Regency. Price perception has a significant 

positive effect on consumer purchasing interest in the Alodokter Telemedicine 

Application in Kudus Regency. Consumer reviews do not have a significant 

influence on the decision to use consumer services for the Alodokter Telemedicine 

Application in Kudus Regency. Price perception has a significant positive effect 

on the decision to use consumer services for the Alodokter Telemedicine 

Application in Kudus Regency. Purchase interest has a significant positive effect 

on the decision to use consumer services for the Alodokter Telemedicine 

Application in Kudus Regency. Consumer reviews influence the decision to use 

services through consumer purchasing interest in the Telemedicine Alodokter 

application in Kudus Regency. Price perceptions influence the decision to use 

services through consumer purchasing interest in the Telemedicine Alodokter 

application in Kudus Regency. 

 

Keywords: Consumer Reviews, Price Perception, Purchase Interest, Service 

Usage Decisions. 
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