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_Qs. Maryam 30:39

Hidup yang tidak sesuai impian bukanlah hidup yang gagal. Dan hidup yang

sesuai impian belum tentu hidup yang berhasil. Aku hanya ingin melakukan tugas

yang diberikan kepadaku dengan baik. Itulah impianku sekarang.
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh digital marketing dan
celebrity endorsement terhadap purchase decision melalui brand image sebagai
variabel intervening. Populasi dalam penelitian ini adalah konsumen yang pernah
menggunakan produk Scarlett Whitening yang tidak diketahui jumlahnya secara
pasti. Jumlah sampel yaitu 100 responden dengan teknik nonprobalility sampling,
yaitu purposive sampling dengan kriteria berumur minimal 17 tahun yang pernah
membeli minimal 1 kali dalam setahun. Pengumpulan data penelitian ini
menggunakan kuesioner dengan menggunakan analisis data SEM AMOS. Hasil
penelitian ini menunjukkan bahwa digital marketing berpengaruh positif dan
signifikan terhadap brand image, celebrity endorsement berpengaruh positif dan
signifikan terhadap brand image, digital marketing tidak berpengaruh terhadap
purchase decision, celebrity endorsement tidak berpengaruh terhadap purchase
decision, brand image berpengaruh positif dan signifikan terhadap purchase
decision.

Kata kunci : Digital marketing, Celebrity endorsement, Purchase decision,
Brand image
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ABSTRACT

This research aims to analyze the influence of digital marketing and celebrity
endorsement on purchase decisions through brand image as an intervening
variable. The population in this research is consumers who have used Scarlett
Whitening products, the exact number of which is unknown. The number of samples
was 100 respondents using a non-probability sampling technique, namely
purposive sampling with the criteria of being at least 17 years old who had
purchased at least once a year. Data collection for this research used a
questionnaire using AMOS SEM data analysis. The results of this research show
that digital marketing has a positive and significant effect on brand image, celebrity
endorsement has a positive and significant effect on brand image, digital marketing
has no effect on purchase decisions, celebrity endorsement has no effect on
purchase decisions, brand image has a positive and significant effect on purchase
decisions.

Keyword: Digital marketing, Celebrity endorsement, Purchase decision, Brand
image

xi



MOTTO DAN PERSEMBAHAN

MOTTO:
Allah membuat yang tidak mungkin menjadi mungkin
_Qs. Maryam 30:39
Hidup yang tidak sesuai impian bukanlah hidup yang gagal. Dan hidup yang
sesuai impian belum tentu hidup yang berhasil. Aku hanya ingin melakukan tugas
yang diberikan kepadaku dengan baik. [tulah impianku sekarang.

_Baek Yi Jin, 2521

PERSEMBAHAN :

Skripsi ini dipersembahkan untuk :

1. Bapak Sukarjo, yang telah memberikan semangat. Terima kasith doa dan
dukungannya yang tiada hentinya berjuang untuk masa depan dan kebahagiaan
penulis. Sehat selalu dan hidup lebih lama lagi bapak harus selalu ada disetiap
perjalanan dan pencapaian di hidup penulis.

2. Ibu Prihatin, yang telah melahirkan penulis. Terima kasih atas limpahan doa
yang tak berkesudahan dan juga dukungan sehingga penulis dapat
menyelesaikan skripsi.

3. Almamater tercinta Universitas Muria Kudus.

4. Dan yang terakhir untuk diri saya, Anggi Shelly Alvina. Terima kasih telah
bertahan sejauh ini. Terima kasih tetap memilih berusaha walaupun sering

merasa putus asa atas apa yang telah diusahakan dan belum berhasil. Terima



kasih karena tidak memilih menyerah sesulit apapun penyusunan skripsi ini
dan telah menyelesaikan semaksimal mungkin. Berbahagialah dimanapun dan
kapanpun, Anggi Shelly Alvina. Apapun kurang dan lebihmu mari merayakan

diri sendiri.

i



DAFTAR ISI

Halaman

HALAMAN SAMPUL ..ottt 1
HALAMAN JUDUL ..ottt ettt i
HALAMAN PERSETUJUAN ..ottt i1
HALAMAN PENGESAHAN ... Error! Bookmark not defined.
MOTTO DAN PERSEMBAHAN .....cooiiiiieee et v
KATA PENGANTAR ...ttt vii
PENGARUH ..ottt sttt ettt X
ABSTRAK ...ttt X
ABSTRACT ...ttt sttt ettt xi
DAFTAR TSI ..ottt sttt ettt st bt e xii
DAFTAR TABEL.....ccciiiiiiiiiiieceeeeeee Error! Bookmark not defined.
DAFTAR GAMBAR .....cccoiiiiiiiiiiiieeceeee Error! Bookmark not defined.
BAB I PENDAHULUAN .....cccccoiiiiiinieiceee Error! Bookmark not defined.
1.1 Latar Belakang ........cccceceevienieninicniencnnne. Error! Bookmark not defined.
1.2 Ruang Lingkup......cccocevenviiniininicniincne. Error! Bookmark not defined.
1.3 Perumusan Masalah..........c..c.ccoceninnnnnen. Error! Bookmark not defined.
1.4 Tujuan Penelitian........ccccoceveeviericncnncnne. Error! Bookmark not defined.
1.5 Manfaat Penelitian...........ccoceenieniinnnnnnen. Error! Bookmark not defined.
BAB I LANDASAN TEORI ........cooiiiiiiiiiiiens Error! Bookmark not defined.
2.1 Grand TeOTl...c.cevvuierueeeiieiieeieeie e Error! Bookmark not defined.
2.2 Purchase deciSion..............c.cccocueevueenucnnee. Error! Bookmark not defined.
2.3 Digital marketing .............ccccceeveveevcreeennnnn. Error! Bookmark not defined.

xii


file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821655
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821656
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821658
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821659
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821660
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821661
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821662
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821663
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821664
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821665
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821666
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821667
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821668
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821669
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821670
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821671
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821672
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821673
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821674
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821675
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821676
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821677

2.4 Celebrity endorsement................cccueeuuenne... Error! Bookmark not defined.
2.5 Brand image ..............cccoeveiieicieeiianneannnn. Error! Bookmark not defined.
2.6 Penelitian Terdahulu...........ccooeniinnnenne. Error! Bookmark not defined.
2.7 Pengaruh Antar Variabel..............cccceenne. Error! Bookmark not defined.
2.8 Kerangka Pemikiran Teoritis dan Hipotesis............. Error! Bookmark not
defined.
2.8.1 Kerangka Pemikiran Teoritis ............ Error! Bookmark not defined.
2.8.2 HIPOLESIS cuveeeerieeiiieeiieeeieeeeiee e Error! Bookmark not defined.
BAB IIIl METODE PENELITIAN........ccccveviennne Error! Bookmark not defined.
3.1 Rancangan Penelitian ...............cccceeevurenennne Error! Bookmark not defined.
3.2 Variabel Penelitian..........cccccoceeveriencnnennee. Error! Bookmark not defined.
3.3 Definisi Operasional Variabel .................... Error! Bookmark not defined.
3.4 Jenis dan Sumber Data .............cocceeriieneenn. Error! Bookmark not defined.
3.5 Populasi dan Sampel .........cccoeeviiniiinnienns Error! Bookmark not defined.
3.6 Pengumpulan Data ........ccccceeviviiniiennnnnns Error! Bookmark not defined.
3.7 Pengolahan Data........cccccoceeniiiiniinennncnne. Error! Bookmark not defined.
3.8 Uji Instrumen Penelitian............c..ccccceueeeee. Error! Bookmark not defined.
3.9 Analisis Data .......ccccovvueiiiiniiiiiiiiciiee Error! Bookmark not defined.
3.9.1 Analisis Deskriptif...........coccoeenennee. Error! Bookmark not defined.
3.9.2 Uji Normalitas.......cccceeveeveereenennnennne. Error! Bookmark not defined.
3.9.3 Uji Qutlier...........ccevevveeceencecneennennnes Error! Bookmark not defined.
3.9.4 Analisis SEM ..ot Error! Bookmark not defined.
3.9.5 Uji HIpotesis ....ccccvveerveeerieeenieeenneenn Error! Bookmark not defined.
3.9.6 Uji Mediasi .....ccoeevveevveeeniieeieeeen Error! Bookmark not defined.
BAB IV HASIL DAN PEMBAHASAN................ Error! Bookmark not defined.

Xiii


file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821678
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821679
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821680
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821681
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821682
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821683
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821684
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821685
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821686
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821687
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821688
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821689
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821690
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821691
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821692
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821693
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821694
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821695
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821696
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821697
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821698
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821699
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821700
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821701

4.1

4.2

4.3

4.4

4.5

4.6

4.7

Gambaran Umum Objek Penelitian ........... Error! Bookmark not defined.

4.1.1 Profil cooieiiiiiie, Error! Bookmark not defined.
Penyajian Data.........cccevvveevieeiienieeiiee Error! Bookmark not defined.
4.2.1 Data Responden Penelitian................ Error! Bookmark not defined.
4.2.2 Tanggapan Responden ...................... Error! Bookmark not defined.
Analisis Data ........ccoooieiiiiiiiiiiiiccees Error! Bookmark not defined.
4.3.1 Analisis Konfirmatori ....................... Error! Bookmark not defined.
Uji Instrumen.........cccoceevevieneenenncncenenee. Error! Bookmark not defined.
4.4.1 Uji Convergent validity ..................... Error! Bookmark not defined.
4.4.2 Uji Average Variance extracted (AVE)........... Error! Bookmark not
defined.
4.4.3 Uji Discriminant Validity .................. Error! Bookmark not defined.
4.4.4 Uji Construct Reliability.................... Error! Bookmark not defined.
Uji Normalitas .......eeeveveeeeiveenieeeniieenieeennne Error! Bookmark not defined.
Uji QUTIer ......eoeeeeeeiieeiieeeeeeeeee e Error! Bookmark not defined.

4.6.1 Uji Kausalitas (Regression Weights) Error! Bookmark not defined.

4.6.2 Uji HIpOtESIS weevvenvererereeienicnieeicneen Error! Bookmark not defined.

4.6.3 Uji Mediasi ....coceeveeeveneenienecneeienne. Error! Bookmark not defined.

Pembahasan..........cccoeeeviiiiiiniiiniiie Error! Bookmark not defined.

4.7.1 Pengaruh Digital marketing Terhadap Brand image................. Error!
Bookmark not defined.

4.7.2 Pengaruh Celebrity endorsement Terhadap Brand image ........ Error!
Bookmark not defined.

4.7.3 Pengaruh Digital marketing Terhadap Purchase decision........ Error!

Bookmark not defined.

Xiv


file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821702
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821703
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821704
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821705
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821706
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821707
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821708
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821709
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821710
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821711
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821712
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821713
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821714
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821715
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821716
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821717
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821718
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821719
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821720
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821721
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821722

4.7.4 Pengaruh Celebrity endorsement Terhadap Purchase decision Error!

Bookmark not defined.

4.7.5 Pengaruh Brand image Terhadap Purchase decision ............... Error!

Bookmark not defined.

4.7.6 Pengaruh Digital marketing Terhadap Purchase decision Melalui

Brand image...............cccoceeviuvennnnnn. Error! Bookmark not defined.

4.7.7 Pengaruh Celebrity endorsement Terhadap Purchase decision

Melalui Brand image ........................ Error! Bookmark not defined.

BAB V KESIMPULAN DAN SARAN................. Error! Bookmark not defined.
5.1 Kesimpulan........ccocceeeviieeiieeeiieeeieecieeens Error! Bookmark not defined.
5.2 SAran......cooiiiiiiiiee e Error! Bookmark not defined.
DAFTAR PUSTAKA ...t Error! Bookmark not defined.

XV


file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821723
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821724
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821725
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821725
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821726
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821726
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821727
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821728
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821729
file:///C:/Users/hp/OneDrive/Documents/SKRIPSI%20ANGGI%20SHELLY%20ALVINA/Skripsi_202011136_Anggi%20Shelly%20Alvina.docx%23_Toc189821730

