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ABSTRAKSI

Penelitian ini memiliki tujuan untuk menganalisis pengaruh word of
mouth, store atmosphere, serta kualitas pelayanan terhadap loyalitas peanggan
Koffie Grafi Juwana. Metode yang digunakan adalah metode kuantitatif. Teknik
pengumpulan data digunakan dengan membagikan kuesioner 80 responden pada
konsumen di Cafe Koffie Grafi Juwana. Metode pengambilan sampel dalam
penelitian ini menggunakan teknik Purposive Sampling. Metode analisis data
yang di gunakan adalah uji validitas, uji reabilitas, uji regresi berganda, uji asumsi
klasik, uji t, dan koefisien determinasi. Berdasarkan hasil pengujian hipotesis
dalam penelitian ini menunjukkan bahwa word of mouth, dan store atmosphere
berpengaruh positif dan signifikan terhadap loyalitas pelanggan, namun kualitas
pelayanan tidak berpengaruh dan signifikan.

Kata kunci: Word Of Mouth, Store Atmosphere, Kualitas Pelayanan, Loyalitas
Pelanggan
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ABSTRACT

This research aims to analyze the influence of word of mouth, store
atmosphere, and service quality on Koffie Grafi Juwana customer loyalty. The
method used is a quantitative method. Data collection techniques were used by
distributing questionnaires to 80 respondents to consumers at Cafe Koffie Grafi
Juwana. The sampling method in this research used the Purposive Sampling
technique. The data analysis methods used are validity test, reliability test,
multiple regression test, classical assumption test, t test, and coefficient of
determination. Based on the results of hypothesis testing in this research, it shows
that word of mouth and store atmosphere have a positive and significant effect on
customer loyalty, but service quality has no significant effect.

Keywords: Word Of Mouth, Store Atmosphere, Quality Of Service, Customer
Loyalty
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