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ABSTRAKSI 
 

Penelitian ini bertujuan untuk menganalisis pengaruh online customer 

review, online customer rating dan promo gratis ongkos kirim terhadap keputusan 

pembelian pada produk 3Second di Shopee. Populasi dalam penelitian ini yaitu 

seluruh konsumen yang pernah melakukan pembelian produk 3Second di Shopee. 

Sampel penelitian ini yaitu berjumlah 96 responden yang diambil melalui teknik 

pengambilan purposive sampling Metode analisis data menggunakan analisis 

regresi linier berganda menggunakan alat analisis SPSS versi 26. Hasil penelitian 

menunjukan bahwa Online customer review berpengaruh positif dan signifikan 

terhadap keputusan pembelian produk 3Second di Shopee; Online customer rating 

berpengaruh positif dan signifikan terhadap keputusan pembelian produk 3Second 

di Shopee; Promo gratis ongkos kirim berpengaruh positif dan signifikan terhadap 

keputusan pembelian produk 3Second di Shopee; Online customer review, online 

customer rating dan promo gratis ongkos kirim secara simultan berpengaruh 

positif dan signifikan terhadap keputusan pembelian produk 3Second di Shopee. 

 

Kata kunci : online customer review, online customer rating, promo gratis 

ongkos kirim, keputusan pembelian 
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ABSTRACTION 
 

This research aims to analyze the influence of online customer reviews, 

online customer ratings and free shipping promos on purchasing decisions for 

3Second products on Shopee. The population in this research is all consumers 

who have purchased 3Second products on Shopee. The sample for this research 

was 96 respondents taken using a purposive sampling technique. The data 

analysis method used multiple linear regression analysis using the SPSS version 

26 analysis tool. The research results showed that online customer reviews had a 

positive and significant effect on purchasing decisions for 3Second products at 

Shopee; Online customer ratings have a positive and significant effect on 

purchasing decisions for 3Second products on Shopee; The free shipping promo 

has a positive and significant effect on purchasing decisions for 3Second products 

on Shopee; Online customer reviews, online customer ratings and free shipping 

promos simultaneously have a positive and significant influence on purchasing 

decisions for 3Second products on Shopee. 

 

Keywords: online customer review, online customer rating, free shipping promo, 

purchasing decision.  

  



 

ix 
 

DAFTAR ISI 

 Halaman 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERSETUJUAN ............................................................................. ii 

HALAMAN PENGESAHAN SKRIPSI ............................................................. iii 

MOTTO DAN PERSEMBAHAN ....................................................................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAKSI ........................................................................................................ vii 

ABSTRACTION .................................................................................................. viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ................................................................................................ xi 

DAFTAR GAMBAR ........................................................................................... xii 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang ...................................................................................... 1 

1.2 Ruang Lingkup .................................................................................... 13 

1.3 Perumusan Masalah ............................................................................ 13 

1.4 Tujuan ................................................................................................. 14 

1.5 Manfaat Penelitian .............................................................................. 15 

BAB II TINJAUAN PUSTAKA ......................................................................... 16 

2.1 Theory of Planned Behavior (TPB)..................................................... 16 

2.2 Keputusan Pembelian .......................................................................... 16 

2.3 Online Customer Review ..................................................................... 20 

2.4 Online Customer Rating ...................................................................... 22 

2.5 Promo Gratis Ongkos Kirim ............................................................... 25 

2.6 Pengaruh Antar Variabel ..................................................................... 29 

2.7 Penelitian Terdahulu ........................................................................... 33 

2.8 Kerangka Pemikiran Teoritis .............................................................. 37 

2.9 Hipotesis .............................................................................................. 38 

BAB III METODE PENELITIAN .................................................................... 40 

3.1 Rancangan Penelitian .......................................................................... 40 



 

x 
 

3.2 Variabel Penelitian .............................................................................. 40  

3.3 Definisi Operasional Variabel ............................................................. 41 

3.4 Jenis dan Sumber Data ........................................................................ 44 

3.5 Populasi ............................................................................................... 45 

3.6 Pengumpulan Data .............................................................................. 47 

3.7 Uji Instrumen ...................................................................................... 48 

3.8 Uji Asumsi Klasik ............................................................................... 49 

3.9 Uji Hipotesis ....................................................................................... 50 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN .................................. 53 

4.1 Profil 3Second ..................................................................................... 53 

4.2 Peyajian Data ...................................................................................... 54 

4.3 Uji Instrumen ...................................................................................... 61 

4.4 Uji Asumsi Klasik ............................................................................... 63 

4.5 Analisis Regresi Linier Berganda ....................................................... 65 

4.6 Uji Hipotesis ....................................................................................... 67 

4.7 Pembahasan ......................................................................................... 70 

4.7.1 Pengaruh Online Customer Review Terhadap Keputusan 

Pembelian Produk 3Second di Shopee .................................... 70 

4.7.2 Pengaruh Online Customer Rating Terhadap Keputusan 

Pembelian Produk 3Second di Shopee .................................... 72 

4.7.3 Pengaruh Promo Gratis Ongkos Kirim Terhadap Keputusan 

Pembelian Produk 3Second di Shopee .................................... 74 

4.7.4 Pengaruh Online Customer Review, Online Customer Rating 

dan Promo Gratis Ongkos Kirim terhadap Keputusan 

Pembelian Produk 3Second di Shopee .................................... 76 

BAB V KESIMPULAN DAN SARAN .............................................................. 78 

4.1 Kesimpulan ......................................................................................... 78 

4.2 Saran .................................................................................................... 79 

DAFTAR PUSTAKA .......................................................................................... 81 

LAMPIRAN-LAMPIRAN ................................................................................. 86 

  


