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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh store atmosphere,
diskon, WOM, dan lokasi penjualan terhadap keputusan pembelian konsumen pada
Bento Kopi Kudus. Teknik pengambilan sampel menggunakan purposive sampling
dengan jumlah responden sebanyak 125 orang. Alat pengumpulan data yang
digunakan adalah kuesioner yang kemudian dianalisis menggunakan uji validitas,
uji reliabilitas, uji asumsi klasik, dan uji regresi linear berganda. Hasil penelitian
menunjukkan bahwa secara parsial variabel store atmosphere berpengaruh negatif
dan tidak signifikan terhadap keputusan pembelian di Bento Kopi Kudus, diskon
berpengaruh positif dan signifikan terhadap keputusan pembelian konsumen di
Bento Kopi Kudus, WOM (Word Of Mouth) berpengaruh positif dan signifikan
terhadap keputusan pembelian konsumen di Bento Kopi Kudus, lokasi penjualan
tidak berpengaruh dan tidak signifikan terhadap keputusan pembelian di Bento
Kopi Kudus. Secara simultan store atmosphere, diskon, WOM (Word Of Mouth),
dan lokasi penjualan berpengaruh positif terhadap keputusan pembelian konsumen
di Bento Kopi Kudus.

Kata kunci : Store atmosphere, diskon, WOM (Word Of Mouth), lokasi
penjualan, keputusan pembelian konsumen
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ABSTRACT

This research aims to determine the influence of store atmosphere,
discounts, sales, and sales location on consumer purchasing decisions at Bento
Kopi Kudus. The sampling technique used purposive sampling with a total of 125
respondents. The data collection tool used was a questionnaire which was then
analyzed using validity tests, reliability tests, classical assumption tests and
multiple linear regression tests. The results of the research show that partially the
store atmosphere variable has a negative and insignificant effect on purchasing
decisions at Bento Kopi Kudus, discounts have a positive and significant effect on
consumer purchasing decisions at Bento Kopi Kudus, WOM (Word Of Mouth) has
a positive and significant effect on consumer purchasing decisions at Bento Kopi
Kudus, the sales location has no influence and is not significant on purchasing
decisions at Bento Kopi Kudus. Simultaneously store atmosphere, discounts, WOM
(Word Of Mouth), and sales location have a positive influence on consumer
purchasing decisions at Bento Kopi Kudus.

Keywords: Store atmosphere, discount, WOM, sales location, consumer
purchasing decisions
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